Gerald Wendt, Speaker 


Wednesday General Session 


Armin F. Luehrs, Chairman 
ACA National Convention 


POE a 
Elisabeth Strom, President 
ACA Minnesota Section 


Carison, Speaker 


ral 


CONBVTIO 
ACA 
HEADLINERS 


Laurence Gould, Speaker 
Saturday Luncheon 


Forwarding and Return 
Postage Guaranteed 


Alan F. Klein, Speaker 


Thursday General Session 


Ruth Isserman. Chairman 
Private Camp Sessions 


T. R. Alexander, President 
American Camping Assn. 





Announcing DAISY'S Neu 
ye Thleeolt] ye 


to Old and New Customers 





Here’s good news! Effective January 1, 1958, Daisy 
will grant a 25% Discount on all air rifles, BB shot, and 
targets to present and future camp customers. Now 
you can modernize your present .22 shooting program 
by adding Daisy’s Junior Air Riflery Program—or you 
can install it if your camp has NO shooting program. 
And you can do it at the Special 25% Camp Discount 
... good on initial camp orders AND re-orders! Send 
) soi | a > he Coupon for Free Director’s Packet explaining this 
Shooters at | oa safest, most economical shooting program... now! 


A Complete Camp Ait Riflery Outfit for 


Comp. Note inexpensive convas bockstfop 














Free Camp Director's Packet! 


Contains complete in- 
formation on ’58 Daisy 
Spring-Type Air Riflery 
Program, sample Official 
NRA and Practice Tar- 
gets, a Shooter’s Wallet 
Card, a Brassard plus 
Daisy Catalog —and 
sample Leaflet furnished 
Free for enclosing in your 
own camp ‘“‘prospect”’ 
mailing. Send coupon. 


(4) Number 75 Daisy Air Rifles $20.84 
(1) Number 500 Case Daisy BB Shot 1715 We ee *° 
(50) Number 10 Instruction Sheets FREE ~ | 
(100) Number 78-A Official NRA Air Rifle Targets 36 cl your 
(100) Number 78-B Practice Targets (200 Bulls) FREE SS me cost 


1) Camp Director's Packet FREE ries ai eegemes AFTER 
(I) P _FREE come 


(Daisy Pays the Postage) YOUR COST $24.95 : De Discount 


Outfit provides complete instruction and shooting equipment for 10 to 
15 boys and girls per period of instruction. No expensive backstops needed. 
Many camps use grocery cartons stuffed with magazines or newspapers; 
others use a piece of old canvas. Order your COMPLETE OUTFIT now on 
coupon or send coupon for Free Director’s Packet. And remember. . . 
Daisy’s 25% Camp Discount is good on all Daisy Camp Orders, Re-Orders! 


ae 2 Prices subject to change without notice 
> —higher in Canado 


GUN REPAIR SERVICE 


Only Daisy offers camps free 
annual gun inspection and re- 
pair service. We've done this 

» for years. Explained in Free 
Packet. 


ACA Convention — February 5-8 
See our Camp Air Rifle Display at Booth 23 


: ~ i 


¥; i. 

% 
Daisy Model 75 retails $6.95 but costs you 
only $5.21 each after 25% Camp Discount. 


DAISY MANUFACTURING COMPANY 

Dept. 3028, PLYMOUTH, MICHIGAN, U.S.A. 

[(] FREE PACKET. Send Camp Director's Packet Free 

[J] ORDER FOR CAMP AIR RIFLERY OUTFIT. I enclose 
$24.95. Send Outfit (detailed in ad) PREPAID 


a“ SAFER SPRING-TYPE B;*B RIFLES 
DAISY MANUFACTURING COMPANY 


DEPT. 3028, PLYMOUTH, MICHIGAN, U.S.A 


Over 1000 Camps Now Use This Program! 


St. & No 
City Zone State 


Camp Name, Address 


Camp has NO riflery program Has riflery program 


Number of Campers BOYS GIRLS 


Camp Opens (Closes 
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LETTERS FROM READERS 


“Good, As Usual” 


Just finished reading the Decem- 
ber Camping Magazine, which 1s 
good, as usual. 

Barbara Learoyd 

Executive Secretary 

New England Camping 
Association 


| have just finished reading the 
last Camping Magazine. I think the 
tape recording with Bally, Ted and 
Stan terrific! I do not know 
when I’ve gotten so much from a 
Camping Magazine article, and 
hope you continue them. 


Was 


Ruth Isserman 
Camp Chickagami for Girls 


St. Louts 
(lhe article referred to was 
“Camping Conversation Putting 


More Real Camping into Camps,” 
in the December issue. Further tape 
recorded articles, on different top- 
ics, are Scheduled for early publica- 


k-d.) 


Tle MF] 


Forms Requested 


We are using the ACA form 104- 
54, Camp Employees Health Ex- 
amination, to excellent advantage 
and would like to know if you will 
send us copies of other forms that 
may fit into our program. 

Other forms which 
interest to us are Campers’ Appli- 
cation Blanks, Medical Forms for 
Campers, Staff Member Applica- 
tions and Contracts. 

Any help that you could give us 
would be gratefully accepted. 

John Sisk 
Camp Rosary Assn., Inc. 
Pittsburgh, Pa. 


Copies of forms are available 
from ACA National Headquarters, 
Bradtord Woods, Martinsville, Ind. 
The only form which ACA does 
not have is a Campers’ Application 
Blank. Such forms vary so greatly 
from camp to camp that it has been 


Forwarding and return postage 
Camping Magazine. Vol. 30, No. 2. 


Camping Magazine; to non-members, U.S. and Canada, $5.00 per year; all other countries, $6.00. Single copies: 
privileges authorized at Plainfield, N. J.; 


annual reference issue $2.00 





would be of 


guaranteed. 
Published monthly November through June, semi-monthly in March. Membership in ACA includes 


Second-class mail 


impractical to try to develop a form 
which all could use. 

Other forms concerning person- 
nel are contained as suggestions tn 
ACA’s publication, “Camp Admi- 
istrative Forms and Suggested Pro- 
cedures in the Area of Personnel.” 


ra. 


Extra Issues Available 


| have extra issues of Camping 


Magazine for: May, November, 
December, 1952; January, Febru- 
ary, March, April, May, 1953; 


January, March, December, 1954; 
January, March, April, 1955; Feb- 
ruary, 1956. I will be willing to 
give to any one who wishes them. 
| hope they can be of use 


Dennis L. Gerlock 

Board of Park Commissioners 
3112 Robinwood Drive 

Fort Wayne, Indiana 


Aids Recreation Director 

f am enjoying Camping Maga- 
zine very much. It is the first time 
| have used it. The issues I’ve re- 
ceived to date have been of much 
help for our Bay View Recreation 
Department. Since we have a uni- 
que organization and program, | 
am interested in your policies on 
accepting articles for publication. 
If you will be so kind as to send 
such information to me, | will ap- 
preciate it very much. 


Ernest D. Gray 
Recreation Director 
Bay View Assn. 
Bay View, Mich. 


Article Informative 


I would like to tell you how much 
I enjoy CAMPING MAGAZINE. 

| have found the articles 
informative on all phases of camp- 
ing and counseling. Please keep up 
the good work. 


most 


Margaret Strahan 
Camp Whippoorwill 
Baltimore, Md. 


Return undeliverable copies to 


American 
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NISSEN 


Amazing what a Tramp can do for a 
camp. Boys and girls take to it like 
ducks to water. And, it’s good for 
them, too — builds strong healthy 
bodies. Nissen Trampolines bounce 
better longer. Are sturdily construct- 
ed to keep their bounce year after 
year. They come in various models. 
There's one just right for your camp, 
priced for your budget. Bring the 
wholesome fun and health building 
exercise of Trampolining to camp 
with the best. Nissen Trampolines. 
Sold and serviced the world over. 
See your sporting goods dealer or 
write to — 


NISSEN TRAMPOLINE COMPANY 
200 A Avenue N.W., Cedar Rapids, lowa 


Nissen Trampoline of Canada, Ltd. 
8 Colborne St., Toronto 
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Camping Assn., Martinsville, Ind. 


regular issues, $.60, 


additional entry at New Brunswick, N. J. 


Our advertisin 
17 direct ingu 
One of these e 
who was (our) 


g in Parents’ Magazine broy ht 
iri€s and 3 direct enrollments 
nrollments was from a mother 
Camper thirty-five years ago! 


Girls’ Camp, Maine 


Parents’ Magazine is responsible for 4 of our 
campers—2 through our advertising and 2 


from your office 
—Boys’ Camp, New Hampshire 


Thanks once again for your interest and co- 
operation. Bureau leads resulted in 4 en- 
rollments, our advertising in 9 inquiries and 
3 enrollments 

-Boys’ and Girls’ Camp, New York 


Service Bureau prospects resulted in 2 en- 
rollments; our advertising 41 inquiries, 12 
direct enrollments. Thank you for your re- 
ferrals. You are our medium for advertising. 

—Bovs’ Ranch. New York 


Our advertising in Parents’ brought 3 enroll- 
ments—1 from Indonesia. 
—Boys’ Camp, Pennsylvania 


Our advertising brought 12 inquiries which 
resulted in 4 direct enrollments. 


—Boys’ Camp, Virginia 


22 direct inquiries and 3 direct enrollments 
are traceable to our 1957 advertising in 


Parents’ Magazine. 
—Girls’ Camp, North Carolina 


Bureau referrals resulted in 2 enrollments. 
Advertising in Parents’ Magazine brought 4 
direct enrollments. 

—Boys’ Camp, Lake Michigan 


Our advertising in Parents’ Magazi 
ig in P gazine brought 
us 38 direct inquirics and 4 enrollments,” 


—Girls’ Camp, Colorado 


For 24 consecutive years, Parents’ Mag- 
azine has carried more camp advertis- 
ers than any other national magazine. 


For rates and full details write or phone: 


JOSEPHINE CHRENKO, Director, 
School and Camp Department 


PARENTS’ MAGAZINE 
52 VANDERBILT AVE., NEW YORK 17 
Murray Hill 5-4400 
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READERS' GUIDE TO CONTENTS — FEBRUARY 


® Editorial Features 


CoveR: ACA Convention Headliners 


Making Friends With Camp Pets 


Camping Conversation — 
Recruiting Counselors for Your Camp Stafl 


Use the Natural Approach to Nature Stud) Nancy Reading 


Making Archery Fun tor Campers Alan Shaler 


Menus for A Week 


Just What is School Camping? Don Hammerman 


Indian Lore Red Dawn 


Learning to Canoe Can Be Fun Maida L. Riggs 
Make a Specia! Event of Campers’ Reunions 
Dr. Harold J. Highland 
Cooperative Efforts to Lower Fire Insurance Rates 
Sidney B. Alexander 


& Service Features 


Books for Better Camping Equipment ¢ Services ¢ 
ACA News of the Month . Supplies 


News from ACA Sections After Taps 


> Departments 


Letters from Readers Classifiea Advertisements 


Memo from the Editors Index to Advertisers 
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this new Aluma Craft Canoe for your camp 





in Pillsbury’s Big, FREE canoe drawing! 


Total of 5 to be given away! Drawing June 9! 


Nothing to buy! Simply fill in entry blank available 
from your Pillsbury Repre sentative or Jobber Salesman 
and mail to Pillsbury before June 2 2, 1958. 

Aluma Craft 


beauty has a 











to add a brand new 
This 15-ft. 
»” beam. Because 1t weighs only 77 Ibs., it’s ideal 


Here’s your chance 
Canoe to your camp FREE. 
37 


Save time and money all season with these 


CAKE MIXES 
CHOCOLATE CAKE MIX 
WHITE CAKE MIX 
LEMON GOLD CAKE MIX 
YELLOW CAKE MIX 
ORANGE CAKE MIX 
SPICE CAKE MIX 
CARAMEL CAKE MIX 
ANGEL FOOD CAKE MIX 
GINGERBREAD MIX 
BROWNIE MIX 


PANCAKE MIXES 
DELUXE GRIDDLE MIX 
BUTTERMILK PANCAKE MIX 
WAFFLE MIX 

QUICK QUART PACK 


Pillsbury H&R Mixes save you up to 
15 minutes on everything you bake 
because you have only three prepara- 
tion steps instead of six or more. They 
cut waste and inventory requirements 
because all the ingredients are in the 


) 
i 


n Variety is limited only by your 


1X, 
imagination. And you get unvarying 


high quality every time you bake. 


Available in 6/54 


Watch Pillsbury Pioneer 


for wilderness trips as well as camp use. It’s safe, too. 
Fullness is carried well forward and aft giving this 
model great stability and carrying capacity. Styro- 
foam under its forward and after decks assures positive 
floatation. Its extruded keel and stem provide full 14” 
thickness to resist wear and abrasion. 


Pillsbury H&R Mixes _,eseeeeeeee, 

i 4 XXXX oe, 
HOT BREAD MIXES ae 
eet naltian some Pillsbury = 
SOUTHERN CORN BREAD MIX BEST es 


HOT ROLL MIX 
DELUXE DINNER ROLL MIX 
BISCUIT MIX 


SPECIALTY MIXES 

PIE CRUST MIX 

CAKE DONUT MIX 

COFFEE CAKE MIX 

BREADER MIX 

BATTER MIX 

FLUFFY WHITE FROSTING MIX 
CREAMY FUDGE FROSTING MIX 
FARINA WHEAT CEREAL 


bales and 50+ bags 





T.. MINNEAP 


1S 2, MINNe 


Visit Pillsbury’ s Booth # 437 
at the National Camp Show 


, , 
’'roducts * Neu [deas 
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New 
Neu 


Services for you! 











Partial List of New Camps and Clubs using 
Bradley Showers and Washfountains 


Camp Oh-Kon-Dah, Camden County, Mo. 

Girls Club Bidg., Pittsfield, Mass. 

Youth Center, Hazardville, Conn 

Terre Haute Boys Club, Terre Haute, Ind. 

Jersey Youth Camp, Twin Lakes, Pa. 

YMCA Camp Shady Brook, Colorado Springs 

Camp Indi-Co-So, Bedford, Ind. 

Girl Scout Camp, Carnation, Wash. 

Camp Villa Don Basco, Santa Cruz, Calif. 

Camp Collins, Gresham, Ore. 

White Eagle Camp, Forreston, Ill. 

Blazing Trail Camp, Denmark, Me. 

Boy Scout Camp, Osceolo, Mo. 

Salv. Army State Lake Camp, Bloomdale, N. J. 

Camp Northland, Ely, Minn. 

Summer Camp, Atlantic Union College, 
Loncaster, Mass. 


Bradiey Washfountains provide ultra sani- 
tary washing facilities at lower installation 
cost. See Catalog 5601. 


6 


You! 


SHOWER BATHS 
AT LOWER COST 


¢— One Bradley 
Column Can 
Provide Five 
Showers 


Here Bradley Column Showers 
are placed in partly walled- 
in room. Where there is a 
central floor drain, only two 
piping connections (hot and 


cold water) are required. 


BRADLEY 


Multi-Person 
Shower Units 


are economical—each Column provides for 
5 showers or for 3 (if placed against the 
wall). The Columns can be installed alone 
—or provided with partitions and curtains. 

Installation time and expense are reduced 
because each Column can provide the same 
bathing facilities as five conventional 
shower stalls. Only three piping connec- 
tions (hot and cold water and drain) are 
required in place of 15. If there is a central 
drain, only hot and cold water connections 
are required—a further saving. 

Bradley Multi-Stall Showers allow each 
person to control water temperature and 
volume as desired. They are ultra-sanitary 
and require a minimum of maintenance 
work. 

For New or Existing Buildings 

Bradley Showers can be installed readily 
in new or existing buildings, economically 
and in shortest time. For complete details 
and specifications, please refer to pages 22 
to 26 of our Catalog 5601, a copy of which 
will be mailed on request... 


BRADLEY WASHFOUNTAIN CO. 


2263 W. Michigan Street ies 
Milwaukee 1, Wis. - / a 
Yo & j 
fy | 


Write for Rana 
Catalog 5601 


BRADIEV 
Whe Yo 
showeu 


Distributed Throuzkh Plumbing Wholesalers 


(umpire 
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Vacuum Insulated 


HOT FOOD, SOUP and 
COFFEE CARRIERS 


BEGIN WHERE COOKING 
KETTLES AND COFFEE 4& 
URNS LEAVE OFF <4-27 


= + 


“ 


Making Friends 


With Camp Pets 


Summer camp is often the place 
Where boys and girls from the city 
have their very first experience 
with the care and feeding of a 
domestic pet. Responsibility for de- 
pendent creatures is a valuable fac- 
tor in the development of a mature 
personality, and to that end, caring 
for the camp puppy or kitten may 
give the insecure or problem child 
a feeling of being wanted and 
needed. The devotion of a four- 


DIRECTORS / 


Cu? your operating 
budget with AerVoiDs. 
Save Labor! Save Money! 


Save time. Expedite your feed- 
ing operations with AerVoiD 
Portable Vacuum Insulated hot 
food, soup and coffee carriers. 


Cook meals hours in advance 
of service like institutions do. 
Store in AerVoiDs. Release 
kitchen help for other duties. 
Eliminate much last-minute meal- 
hour rush. Release cooking 
equipment for further produc- 
tion. 


AerVoiDs portability makes it 
possible to transport hot foods 


and liquids for field activities 


even miles from your kitchens 
and have them Hot when 
you're ready to serve, IN- 


DOORS OR OUTDOORS! 


AerVoiDs vacuum insulation keeps cold 
foods cold as well as hot foods hot 
.. . SAVES ICE! 


Variety of sizes to service a few or 
hundreds. No installation . . . ready 
for service as soon as unpacked. Highly 
sanitary . . . made entirely of stain- 
less steel. Built-in durability to stand 
up under rough usage. 


footed triend can ease. too. those 
waves of homesickness that some- 
times well up in a new camper. 


Thousands in daily service from coast 
to coast amongst institutions, hospitals, 
industrial plants, schools, caterers, 
many large government and commer 

cial feeding operations . 


Write for FREE Literature Kit CM-io 


VACUUM CAN COMPANY 
19 SOUTH HOYNE AVENUE 
CHICAGO 12, ILLINOIS 
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Prop ane - {| 


~ sob Gas Service 





FOR CAMPS 


beyond the gas mains 


BEST HELPER A CAMP EVER HAD 


IN THE KITCHEN... Suburban Propane 
Gas cooks the food on modern, trouble-free gas 
ranges that are the Chet’s pride and joy. Propane is 
clean. Gas burners adjust to exact heat desired . 

let Chef concentrate on preparing food. 


IN THE SHOWER... Suburban Pro- 
pane Gas and modern, automatic gas water heat- 
ers heat water for shower and kitchen use too. 
Plenty of hot water, automatically, wherever it 
is needed means happy, healthy campers 


For complete information about Suburban Propane Gas Service, 
Gas Equipment and Appliances call the Suburban Propane Gas Ser- 
vice office nearest you or write to one of the offices listed below. 


SUBURBAN PROPANE GAS CORPORATION 


The Gas Company Beyond The Gas Mains 
Serving Camps in 15 Eastern States from Maine to Florida 


SUBURBAN-RULANE DIVISION GENERAL OFFICES UTILITY-GAS DIVISION 
Box 29 Box 206 Bex 1937 
CHARLOTTE, N. ©. WHIPPANY, N. J PORTLAND, ME. 
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MEMO FROM THE EDITORS 


One of our favorite people here at Camping Magazine's office 1s 
Jimmy the mailman. He has been delivering our mail for almost 
eight years and is practically one of the staff. Jimmy is always most 
welcome, first because he’s a darn nice guy and, second, because we 


like to get letters. 


Our one real, continuing contact with all of you is through the mail. 
Each month, we mail out our “letter” to you in the form of an issue 
of Camping Magazine. And, each month, we recelve your comments 
on it. Sometimes you write wonderful letters—letters that say you 
like Camping and that one of the articles has filled a particular need 
for you. Sometimes you write to tell us that you disagree with an 
article or that the magazine is not meeting your particular needs. 
It's hard to say which type of letter we appreciate more. The “pat- 
on-the-back” ones help us to know what you like and what we 
should repeat. However, the critical letters are just as helpful in 
planning future issues of the magazine. 


There’s a third category of letters—letters that ask questions. We, 
often, don’t know the answers to problems that stump you but we 
do know people to ask or sources to find the answers. Sometimes 
one question leads to a feature article that helps many readers. So, 
as the old novels say, take your pen in hand and write. We'll answer 

perhaps not by a personal letter but at least through the magazine. 


Your comments on the first Camping Conversation, in the December 


issue. were most favorable and 


you said you wanted more. This 


month we are running the second Conversation. It’s on a subject 
that concerns all of us—recruitment of staff. We want to again 


express Our sincere appreciation 
with us in preparing this series. 


This month’s issue was planned 


to the camping folks who worked 


to supplement the discussions and 


sessions you will be participating in at the ACA National Convention 


in St. Paul. The conversation on 


staff recruitment will. we are sure. 


be continued throughout the Convention. And, at every gathering 
of camping people there is always an exchange of good ideas for 
camp programs. Articles in this issue offer some fine suggestions on 
nature, Indian lore, canoeing and archery programs. 


At the Convention, you will be 


meeting folks who are engaged in 


School Camping programs and you will hear discussions on this 
rapidly growing aspect of camping. This month’s article on School 
Camping will perhaps answer some of your questions and help you 
to know more about a part of our field. A frequent and popular 
feature in Camping is our Menu page. Check this month’s, prepared 
by an experienced dietitian, for ideas for wholesome and appetizing 
meals. And, be sure to check the suppliers who exhibit in St. Paul 
and advertise in Camping for ideas on food purchasing. 


We know that all of you attending the ACA Convention will come 
away with innumerable ideas and renewed vigor and faith in your 
camping work. We hope this issue, and future issues, of Camping 
will serve as a monthly “convention” of ideas and inspiration. 
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8 O O im S of interest 


to camp directors 
and instructors 
A New Book 
CAMPING 


by BarBarA ELLEN Joy, tormer 
owner and founder of the Joy 
Camps, Hazelhurst, Wisconsin 
Make good camping bette imping! Thi 
new DoOoK contain ound uggestions Tol 
Improving progran ictiviti am rUNSE 
r-campel relation: 


Musselman, NRA Program Service, sa 


GAMES FOR THE 

ELEMENTARY SCHOOL 

GRADES 

by Hazer A. RicHarpson, Texas 
Woman's University 


I his vame card fle | . 264 WOrK Saver 


teache! r camp instructors vith lim 
ited = =recreational training or tacilities 
There are 13/ andividual games with 

iIny Variatiol ew teaching sug 
gestions and procedures. This book 1s one 
he I | i hin ala } the 
recreation held 42 Ye 
* 
QUANTITY RECIPES FOR 
QUALITY FOODS 
by E. Evetyn SmitTH, 

University of Illinois 
Your camp dietician will find this card 
file a helpful source of recipes and menus. 
Recipes, yiel ind equipment have been 
standardized tr Ci v¢ sagZ rele neet 
InY he i¢ CC $2.75 

- 
A MANUAL OF RIDING 
by Jennie M. Orr 
The three sections of this revised pa nph 
et COVE h ) ( } } 1] 
na lenta 


’ 
a YVIOSSAIT are mMmnciuded | Pe ie 
published by 


i 


Burgess Publishing Company 


426 So. 6th St., Minneapolis 15, Minn. 
To place your order, clip and mail the 
coupon below. 


Burgess Publishing Company 
426 South Sixth Street 

Minneapolis 15, Minnesota 

Please send me copies of the following 
books by return mail: 











Camping $2.75 
—__—— Games for the Elementary 
School Grades 2.25 
Quantity Recipes for 
Quality Foods 2.75 
A Manual of Riding 1.75 
[] Payment Enclosed T] Bill Me 


[] Send on Approval 


Name 





Address 











City Zone——State 

















+ CAMPS + SCHOOLS 


ALUMINUM 
PLASTIC 
COPPER 


VISIT US AT BOOTH NO. 65 A.C.A. 
‘S8 CONVENTION, ST. PAUL, MINN. 


WE PAY SHIPPING COSTS 


“GL 
AN 
s> 
a | 


Sr 
a | 





FRE 


CATALOGUE 


EL-FAB inc. ST. PAUL, IND. 


El-Fab . + « ECONOMICAL HANDICRAFT For 


« CHURCHES + CLUBS 





BELTS 
BRACELETS 
NECKLACES 
EARRINGS 
TRAYS 

KEY RINGS 
PLAQUES 


WRITE 
FOR 

















Don’t Put It Off Again 


Your Camp Needs Life Saving Equipment 


For drowning, heart 
suffocation etc. 


attack, asthma, fume 


you can have low cost pro- 


tection with 


STEPHENSON “MINUTEMAN” 
RESUSCITATOR 
DEPENDABLE 


SIMPLE SAFE 


Does more for the patient in all 
respiratory emergencies. 


i 





Weighs only 30 pounds. 


‘vite for FREE demonstration « 


yr pampnriet ( 


PORA 


MEW SEATEY 


&* 
STEPHENSEH 
REO BANK é ‘ 
g, 3 











AND 
T E N T S CANVAS GOODS 


bg POWERS 


TENTS OF ALL TYPES 
FOR CAMPING 


WRITE FOR FOLDER 


POWERS & C 


5905 Woodland Ave. 
- Philadelphia 43, Pa. 








INDIAN CRAFT 


Send for 40 Page Illustrated Catalog 


Supplies 
for all 
Indian 


Craft 


Leather | 


GREY OWL INDIAN CRAFT CO. 
4518 SEVENTH AVENUE, Dept. C-58 
BROOKLYN 20, N. Y. 

GE 6-3287 





Kits, | 
Beads, | 
Feathers, | 


Books, | 


| 
; 


| N 
el Y, osenls 





When you’re miles away from an ice- 
man, depend on Scotsman Automatic 
Ice Machine ! Make cubes or crushed 
ice right on your premises, in the 
daily quantity you require. Costs less 
than 10c per 100 Ibs. of ice. Range of 
capacities to choose from! 


Super Cibo SuperHlakov 


You can get a size and type to 
meet your needs exactly! Simple 
water and electrical connections. 


Mail to SCOTS 
MAN —-Q 
P veen Prody 
- Front Street. Albert Lea Mine —_. 
SU siafy Of KRING-SEFI Fy | mo 
© Please send me Ice Machine Catalog | ; 
Name _ 


Firm ee 


ess 
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BOOKS FOR BETTER 


Kenworthy Text-Activity Books 


Reviewed by Alverna B. Coffey, 
Girl Scouts of Racine County, 
Wisc. 

This is a delightful set of nature 
books which provide an enjoyable 
learning experience for amateur 
nature lovers as well as advanced 
naturalists. The set covers Insects, 
Wild Flowers, Trees and Birds and 
each includes a follow-up exercise 
checking the comprehension of the 
reader. This could provide an in- 
teresting as well as informative ac- 
tivity for either school or camp 
Situations. 

Numerous uncolored sketches, 
accompanied by a coloring key, are 
contained in the books, and these 
should appeal to the “do-it your- 
self” artist and serve as a “clincher” 
of the descriptions. 

The material is written in a sim- 
ple, direct style, in a large read- 
able type and yet presents scienti- 
fically sound informaton in an in- 
teresting manner. The authors have 
done an excellent job in providing 
an invaluable aid for the develop- 
ment of a proper attitude toward 
our world in the out of doors. 

The Kenworthy Text-Activity 
Books, What Tree Is That?, Books 
| and 2; Birds, Books 1, 2 and 3; 
Wild Flowers; Insects; are publish- 
ed by Kenworthy Educational Serv- 
ice, Inc., 138 Allen St., Buffalo 1, 
N.Y., at 39¢ each (25¢ for han- 
dling with each order). 


The Boys’ Entertainment Book 


Reviewed by Wes Klusmann, 
Boy Scouts National Headquarters. 

Much of the material in_ this 
book is refreshingly new or takes 
a new slant on an old idea. It 1s 
well written and illustrated and 
should prove a real help to youth 
groups in staging skits and games. 

Although ghost stories may be 
popular with groups of young peo- 
ple, such stories can also be terrify- 
ing if good judgement is not used. 
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CAMPING 


We feel that the section on ghost 
stories 1S over advertised in the 
book. Young boys and girls, par- 
ticularly in a camp experience for 
the first time, are naturally appre- 
hensive of their new surroundings. 
Nothing should be done that might 
make them fearful of the night and 
its sights and sounds. 

The Indian story section is most 
commendable and should prove 
helpful in this program area. 

We can recommend this book as 
one which would assist camp direc- 
tors and program directors to ar- 


range attractive programs and to 
stimulate imaginations to whole- 
some activity in the field of enter- 


tainment and showmanship. 

The Boys’ Entertainment Book 
by Bob Smith is published by T. S. 
Denison & Co., 321 5th Ave., S., 
Minneapolis, Minn., at $3.95. 


This Way to the Stars 


Jo Weckwerth, 
at the University 


Reviewed by 
Teaching Fellow 
of Illinois. 

This Way to the Stars is an ele- 
mentary text on astronomy which 
takes advantage of the interest of 
children in space travel and adven- 
ture by organizing the book around 
two imaginary trips. One goes back 
through time and introduces the 
reader to the history of astronomy 
and the work of astronomers from 
the priest kings of Sumer to Ein- 
stein. The second is a trip ahead 
through space taking the reader on 


a visit to the moon, sun, planets, 
and the galaxy in general. In ex- 
plaining the trip through space, 


known facts and theories and the 
implications of the parts of the uni- 
verse are discussed. In addition, 
instruments used currently to study 
outer space are explained and 
simplified to help the reader under- 
stand his trip. 

This book can well be used as a 
background of theory to interest or 
challenge the young reader (6th- 
9th grade level.) It is not intended 
to be used as a field guide. There 
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WRITE FOR 
LITERATURE 


PANU IM TIN VE 
DIVING BOARD 


World's Finest Official Board 
Rugged Aircraft Girder Construction, 
Unequaled in Design, Durability and 
Performance by any board built today. 
Exclusive international Distributors 


AMERICAN 


PLAYGROUND DEVICE CO. 
INDIANA, U.S.A. 


ANDERSON, 
WORLD'S LARGEST MANUFACTURERS OF FINE 
PARK, PICNIC, PLAYGROUND, SWIMMING 


POOL AND DRESSING ROOM EQUIPMENT 












Tnoniwe 
FOLDING 


BANQUET 















Direct Prices & 
Discounts to 
Camps, Schools, 
Churches and 

Ail Organizations 


COMPLETE CATALOG 
ON REQUEST 


TRUCKS FOR FOLDING TABLES 


Monroe TS (trans- 
port - storage) 
Trucks make hand- 
ling and storing of 
Folding Tables easy 
and quick. Combi- 
nation offers. 


cel FOLDING CHAIRS 


M —_ Steel Folding Chairs in at- 
tractive range of styles, sizes and 
prices. Excel in comfort, casy hand- 
ling) and durability. Also iull line of 
non-folding chairs, desks and combi- 
nations for classroom, cafeteria and 
church school use. 


PORTABLE PARTITIONS 


Monroe’s new movable 
partitions change idle 
space into useful areas. 






















Smooth Masonite pan- 
hs els, tubular areas 
a frames. Swivel pedes- 


tals, casters or glides. 


THE “Monroe. COMPANY 
171 Church St. Colfax, lowa 























THERE MUST BE A REASON — 


why we have grown and prospered 
during the 46 years we have been in 
the Handicraft Supply business ! 
These are a few unsolicited comments 
from letters in our files 

... the service was excellent’ 
“order arrived in perfect shape” 
‘“vour courtesy and prompt service 1s 
why you receive the bulk of my craft 
orders” 

“think your materials are tops” 
“pleasure to do business with you” 


“appreciate the friendly contacts with 
your firm” a 
“thanks for your speed and efficiency” 
“my compliments to your fine company” 
NEW QUANTITY DISCOUNT PLAN 
NOW IN EFFECT 
MAGNUS CRAFT MATERIALS, 
108 Franklin St. New York 13, 


INC. 
m B. 














AVENARIUS 
CARBOLINEUM 


Reg. U.S. 


Pat. Off. 
WOOD STAIN — 
Beautiful rustic 


brown. 


WOOD PRESERVER 

—-Adds years to life 
of wood exposed to 
rot. 


rERMITE STOPPER 
Repels insects. 





Apply anywhere—brush, spray or quick dip 
— no pressure needed. Over four times 
richer than creosote in wood preserving oils. 


CARBOLINEUM WOOD PRESERVING CO. 
Dept. C, MILWAUKEE 3, WIS. 








} 


Rempe FLAG MAST 


Install if yourself 
eo No concrete needed 
e 21' 6” above ground 
e 42” x 20” die hole 
e Weather-proof paint 





Mast with 3 steel sec- 
tions, all fittings, cap, 


and rope ready to install $35.95 


complete 


base, cleat, 


3 ft. x 5 ft. $8.60 


Shipping Weight 


American Flag 
74 Ibs. 


J ii” r 
(Jrde) a } by? ed 


Manufactured by 


REMPE CO. 


360 N. Sacramento Bivd. 
Chicago 12, Illinois 




















THIS BIG 
Illustrated Catalog of 


LEATHERCRAFT KITS, TOOLS, Etc. 


Easy-to-Make Leather Purses, Gloves, 
Belts, Billfolds, Moccasins, Other Projects. 
Finest Quality Tooling Leathers, Supplies, 
Books, etc. COMPLETE STOCK — IMME- 
DIATE SHIPMENT. 


Attention METALCRAFT Hobbyists 





FREE. Catalog of Aluminum, Copper and 


Foil in Shapes and Sheets. Tools, Supplies 


and How-To-Do-It Books. Also Enameling 
Kilns, Supplies. 


J, C. LARSON CO. 820 So. Tripp Ave. 
Department 7319, Chicago 24, Ill. 


il 












yictor'a 


CAMP TOGS 


1-H 


ronteed colortast 


gue 


MAIL 

YOUR CAMP 

EMBLEM 
FOR FREE SAMPLE T-SHIRT 


VICTORIA PRINTED PRODUCTS, Inc. 


512 Lucas Ave., St. Louis 1, Mo. 








THE FAMOUS BARNARD 
WILDERNESS 
TENT 





Reor Corner 





Many tents are on the market. 
They are good! But have you 
tried a BARNARD WILDERNESS 
TENT? Meet us at Booths 18 & 
19 at the Convention and we 


will show you. 


BARNARD WILDERNESS TENTS, 
Div. of LINCOLN H. FOSTER, 
Yacht Sailmaker 


Wisconsin 


Oshkosh 














RIDING HORSES 


AVAILABLE FOR CAMPS 
Leasing, Contracting and Selling 
Lifetime Business of 
Riding Horses to Camps 
Contracts for 1958 Desired 
REFERENCES, RATES, INFORMATION 

LEWIS E. WALLIHAN 


Box 793 Front Royal, Va. 





SEPTIC TANK 
OUTDOOR TOILET 
CESSPOOL PROBLEM? 


———— 
Save expensive digging 
and pumping. Simply 
pour enzyme concen- 
trate SEPT - O - SOLVE 
into tank or toilet. 
Deodorizes and creates 
waste-consuming bac- 
teria. Quickly makes 
tanks, etc. work like 
new. Absolutely free 
from lye, lime. Harm- 
less to humans, ani- 
mals, plumbing. Postcard brings free 
literature. 


C. M. ABBEY CHEMICAL CO. 


646 N. Michigan Ave. Chicago 11, Ill. 











BUYING GUIDE 


with hundreds ot art and 


Fully illustrated 

help make your teaching 

easiel results more exciting. You're sure 

to find a wide variety ot items to fit your 
] 


everv need. Write todav for Teachers 


ing Guide free to instructors. 


DWINNELL 
ART & CRAFT SUPPLY 
Department C-28 


2312 National Road Wheeling, W. Va. 





CAMPERS NEED 


America’s favorite 
lip balm 


For special 
prices to camps 
write 


Chap Stick Co., Lynchburg. Va. 


are probably other books which in- 
clude star charts and diagrams of 
the moon, sun, and planet rotation 
that should be included first in the 
well-equipped camp nature library. 
But, this book could well earn its 
place as a reference or for use by 
the more advanced and interested 
camper. 

This Way to the Stars by John 
Schealer is published by E. P. 
Dutton & Co., 300 4th Ave., New 
York 10, N.Y. 


Story Telling for You 
Reviewed by Theodore Cavins, 
Lake Forest College. 


Is story telling a lost art? Not if 
you follow the suggestions made by 
the authors of this little handbook 
“for storytellers everywhere.” 

Barbara Webb, teacher, librarian, 
story-teller, and current staff mem- 
ber in the Antioch College School 
Camping program, gives seven or- 
derly steps the story teller should 
take to make a success of his op- 
portunity. These steps may not ap- 
peal to a lazy camp counselor who 
wants to use story-telling as an 
easy way to get his youngsters 
quiet, but they will provide clear 
and concise guidance to anyone 
who will take the time and energy 
to recapture the art of this ancient 
pastime. 

A selected bibliography by Ruby 
Cundiff and four proved samples 
of suitable stories with helpful com- 
ment are addition reasons for this 
book’s place on the shelf in all 
good camp staff libraries. 

Story Telling for You, by Ruby 
Ethel Cundiff and Barbara Webb, 
is published by The Antioch Press, 
Yellow Springs, Ohio, at $1.00 
(Clothbound $2.00). 


Playmaking with Children 
Reviewed by Kay N. Schlichting, 
Camp Wyoda. 


Playmaking with Children is 
written especially for the elementary 
school teacher who uses dramatic 
presentation in the classroom. Most 
of the suggested material could be 
helpful to camp dramatic counse- 
lors. 

Winifred Ward, Professor Emeri- 
tus of Northwestern University, has 
wide experience in the dramatic 
field and presents her material with 
charm and enthusiasm. How a play 








| is evolved from a good story is 
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carefully explained. Of great value 
are the bibliography of stories suit- 


able for playmaking and a list of 


music for dancing and background 
music. 

Since Playmaking with Children 
tells so well how to present creative 
drama and includes so much ex- 
cellent source material for camp 
dramatics, it should be on _ the 
reference shelf of every camp 
library. 

Playmaking with Children by 
Winifred Ward is published by 
Appleton-Century-Crofts, Inc., 35 
W. 32nd St., New York 1, at $3.50. 


Choral Readings for 
Junior Worship and Inspiration 

Reviewed by Charlotte F. An- 
dress, Director of Youth Services, 
Federation of Protestant Welfare 
Agencies, Inc. 

This is the third in a series of 
choral readings designed for vari- 
ous age groups and 1s intended for 
the 9 to 11 year old boy and girl. 
It might be said these are the 
youngest children for whom. the 
selections would have meaning but 
the appeal is not limited to this 
age group. Most selections would 
delight older and even adult audi- 
ences. 

There are more than 50 pages 
of readings suitable for worship 
service at camp. Most selections 
would be as useful in a non-sec- 
tarian program as in a Protestant 
service. 

A helpful introduction serves as 
a guide to directing choral reading. 
The poems are all carefully labeled 
in speaking parts. Directions are 
sufficiently clear for anyone to be 
able to direct an acceptable chorus 
using this pamphlet. 

Choral Readings for Junior Wor- 
ship and Inspiration by Helen A. 
Brown and Harry J. Heltman is 
published by The Westminster 
Press, Philadelphia 7, at $1.00 (5 
or more copies, 9O¢). 


Archery Handbook 

This is a condensation of “How 
to Improve Your Archery.” The 
rudiments of archery are outlined 
clearly in step-by-step form and the 
illustrations are numerous and ex- 
cellent. 

Archery Handbook is published 
by The Athletic Institute, 209 S. 
State St., Chicago 4, at 10¢ (100 
to 1000, 7¢; over 1000, 5¢ each). 


Camping Magazine, February, 1958 











CAMP CHARTS e @ @ @ A REAL HELP! 
Quick — Efficient — Scheduling Charts 
(With Removable Cards) 


FOR 
CABIN ASSIGNMENTS — DAILY ACTIVITIES 
MENU MAKER FOR DAY OR WEEKS 
COUNSELORS’ SCHEDULE 
COMPLETE SEASON ACTIVITIES, 
AND MANY OTHER USES 
Two Styles — Made To Your Order 
Any Size—With Sturdy Transparent 
Leather Bound Cases (Optional) 
Used By Many Successful Camps 
/ ¢ ( ahi j 


r ; 
Send fo} i 


DECKER SUPPLIES 
BROOKFIELD, NEW YORK Dependable Service Since 1932 











CAMP DIRECTORS OPPORTUNITY!!! 


ee 





HERE IS A CHANCE TO EARN 


10% COMMISSION 


ON ENROLLMENT OF CAMPERS WHO WISH TO TRAVEL 
OR HAVE OUTGROWN CAMP 
Special program of Bicycle, Ranch, and Motor 
Camping Tours of the West, Canada and 
Alaska for as little as $490 (49 Days) 
Write for Booklet I' 

SITA WORLD TRAVEL, INC., 545 FirtH ave., New YorK, N. Y. 

Founded in 1933 as The Students International Travel Association 


Mu 2-6544 
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New Life for Worn Out Suppliers of tools and 
CAMP COTS BOIN ©." 
RE-SPRING WITH NO-SAG‘S | a —e source for: 


. i ra a braiding Material 
CAMP COT REPAIR KIT e Basketry e@ Wood Sticks @ Looper 
Weavil e be e Paper Rafha 
e I Poles \I Alt e Plastn 
e Art Supples 6 lay e Metal Craft 
e Wonderwood 6 Metal Enameling 
= Plaster Craft W oodenware - Bird 
house Kits @ Plycraft @ Indian Craft 
e Shell Craft @ Feathers @ Models and 


manv other 


WRITE FOR OUR 1958 CATALOG 


-~-ROIN 





WRITE TO: a A A Atits § Crafts 
NO-SAG SPRING CO. a WH P-a ay 
DETROIT 13, MICHIGAN seneel © MORRISTOWN NEW JERSEY 














We supply most camps with finest Swiss 
Embroidered Cloth Emblems, 


Because we are manufacturers and not 
jobbers, we quote lowest prices. 


















ee an ie We prepare finest Artwork, free of 

terials for your camp? charge. 

Our big, new catalog 

contains many new Our 65 years experience in Swiss em- 

craft items such as broidery is your guarantee. 

Leather- Raffia-Bas- 
ketry - Metalcraft - 
T-Tile - Textile - 
Cork Craft-Wooden 
Stick Craft - Etc. 


We are manufacturers of the Swiss 
Embroidered Campcraft patches used 
by the American Camping Association. 












— 











MITCHELL-STEVEN HOBBY CRAFT CO. WRITE FOR OUR BEAUTIFUL NEW 


197 Evergreen Dr. Westbury, N. Y COLORED CATALOG. 
YOU can be sure of FAST DELIVERY A-B EMBLEM CORP. 
—LOW PRICES—FINEST MATERIALS. oie an Satie ee Union City, N. J. 


(Ask about our special camp discount.) 


WRITE to Dep't CM 102 Tel. UNion 4-1513 
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Amusing? 


Yes, but it’s hard to avoid the reprimand it 
directs at us all. The advice is so good that 
we will take it right here and now by remind- 
ing you — it’s time to make your advertising 
plans for 1958. 


Depending on enrollments to come under the 
door or through the transom is fine, as far as 
it goes. But more is needed — like a consistent 
ad campaign where it will do you the most 
good. Where else but in The New York Times 
Magazine. 


Easily the #1 camp medium in the country 
(it carries more advertising than all national 
magazines combined) The New York Times 
Magazine earns its reputation by reaching 
and influencing the kind of people who con- 
sider camping essential. This explains why so 
many camp directors plan each year to put 
their advertising in The New York Times 
Magazine. May we help you plan ahead? 


The New York Gimes 


Camp Advertising Department 
Times Square, New York 36, N. Y. LA 4-1000 
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Theme of ACA Convention Stresses 
Association's Work for Future 


American Camping Association members attend- 

ing the Association’s 1958 National Convention 

in St. Paul, Minn., on Feb. 5-8, will see the 

statue of the Indian God of Peace pictured here. 

This statue represents the goal of all Americans 
a peaceful world. 


The ACA Convention theme, “Camping in A 
Fast Changing World,” stresses the work camp- 
ing people are doing for future peace. In gear- 
ing philosophy and program to meet the needs 
of young people in today’s world, camps are 
enabling these children to become adults quali- 
fied to lead America and the world on the trails 
of peace. 


All camping people can be proud of the work of 
ACA in developing the growth of organized 
camping. And, each ACA member can be proud 
of his own work in planning and execution of 
ACA projects such as this Convention. Work done 
for today will result in a better, more peaceful 
world tomorrow. 
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FEATURE ARTICLES FOR FEBRUARY 1958 


Camping Conversation 


Recruiting Counselors 


ihis is the second Camping Conversation to appear 
in Camping Magazine. The first, on putting more real 
camping into camps, appeared in the December issue. 
The conversations are tape recorded interviews with 
outstanding personalities in the field. 


Conversationalists this month are Mrs. Elizabeth 
Spear, ACA vice-president and director of the Depart- 
ment of Camping, Camp Fire Girls, Inc.; Mary Gwynn, 
owner and director of Gay Valley, a camp for younger 
boys and girls; Milton Goldberg, executive director of 
the Jewish Big Brothers Association of Los Angeles 
and Camp Max Straus; and Fred V. Rogers, ACA 
vice-president and managing director of the Lake 
Hubert Camps in Minnesota. They were interviewed 
by Marjorie Hicks, managing editor of Camping Mag- 
azine, and Mrs. Mary Galloway, of the magazine’s 
staff. 


Miss Marjorie Hicks—One of the biggest problems of 


every camp is staff recruitment. Perhaps we can best 
start this conversation by talking about when you begin 
assembling your staff. Does that start in the fall? How 
soon do you begin assembling your staff for next year‘ 
When do you begin this recruitment, Mr. Goldberg? 


) 


Mr. Milton Go'idberg—We a:e recruiting all 
around, and we're always planning toward it. 
happens to be my particular way of doing it. 
When we were in the middle of camp last summer, 
we were already sizing up the crowd to see which 


year 
That 


lo 


ones are going to come to us next year. We have a 
pretty good idea about the staff that 1s coming back, 
and we know we've got to fill in the rest of them. 
We're just looking all year around. 


Mrs. Elizabeth Spear—Do you find much loss in staf! 
along the way between the last summer and the follow- 


ing season? 


Mr. Goldberg—You have to be careful and you have 
to know your people. You have to know who’s reliable 
and you have to make it pretty clear that you are 
counting on them. You do find some loss; but basically 
you've done a job of recruiting and training and you 
want to have those who worked out well to come back. 
In some situations, you can’t have them back. Say the 
person is a senior in college—they’re all washed up. 
they are not available for next summer. 


Mr. Fred Rogers—I purposely wait until the first part 
of February before | offer any contract to any per- 
sonnel. That is because of this problem of loss due to 
change of plans, and also because we don’t think 
were in a position to evaluate immediately following 
the camp season. Also, I think there is the time when, 
these people are eager to get home, are thinking in 
terms of the tiredness and the long season past and 
so on, and they are not receptive. But as the fall and 
winter seasons go along, they are more anxious to 
think of the better things and are more eligible. 

As far as interviewing is concerned, we start our 


Camping Magazine, February, 1958 


















shots as, left to right, Mary Galloway, Mary Gwynn, 


for Your Camp Staff 


interviewing trips the first week in March. We precede 
them by various contacts at whatever points we can, 
through our old staff, through smaller schools, and in 
other ways. We give our old staff until March 10 to 
commit themselves, either to accept the contract, to 
ask for additional time, or to it, so that we 
know how to fill in. 


refuse 


Mrs. Mary Galloway—Mary Gwynn, do you have any- 
thing to offer on that? 


Miss Mary Gwynn—Well, | begin a little bit earlier 
than Fred does and I follow something of his method 
and something of Milt’s. We ask those that I know 
we would like to have back, and the people who have 
helped form the continuity of the staff. We know their 
situations well enough to know that perhaps they can 
come back. In a few cases, I speak to them even be- 
fore they leave camp. 

But I agree with Fred that the psychological element 

is there, that you don’t want to ask everybody back 
immediately—at least, I do not care to. So I usually 
wait until after Christmas and then send out letters 
inviting people back, or if it is possible, I have inter- 
views wherever I am. Of course, this whole thing con- 
cerning returning and recruiting goes on all year long, 
| imagine with every camp director. 
Mr. Goldberg—That’s a basic concept we would agree 
on—that it is a 12-month program, through all seasons. 
It isn’t what most people think it is: two months be- 
fore camp opens you just line up a staff. 
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Camping Magazine's photographer took these informal 


Elizabeth Spear, Fred Rogers, Milton Goldberg and 
Marjorie Hicks discussed staff recruitment. 


Miss Hicks—I think we can turn now to the next ques- 
tion. Where do you look? Just where can you find 
them? What have you found to be your best sources 
outside of returning counselors? 


Mrs. Spear—I think you are limited to some extent; 
because if you're going to observe ACA Standards, 
you don't start below a certain age or educational level. 
That automatically rules out high schools and junior 
colleges, perhaps some of them at least. | think prob- 
ably four-year colleges would be the major source of 
counselor material and teachers. 


Miss Hicks—Have you some suggestions on sources, 


Mr. Rogers? 


Mr. Rogers—One is that we and several people in our 
area have decided that we are wasting our time going 
to the big colleges and the big universities. For some 
reason or other, their students place a greater attach- 
ment on financial return, and obviously we are not in 
a position to compete with industry financially. So we 
suggest the smaller colleges, the smaller seminaries and 
Bible colleges where we get a very fine kind of person 
who has a philosophy somewhat similar to the camping 
philosophy. We also believe in these two sources: first. 
your current or former staff, if they are aware that you 
are searching for good leadership, may recommend 
your camp to others. Then secondly, your campers’ 
parents quite frequently know of people who are in- 
terested in youth work. 


17 









Miss Hicks—Where do you look, Mr. Goldberg? 


Mr. Goldberg—In addition to each of those things that 
Fred mentioned, we have used two interesting sources. 
One is related in a sense to the kind of camp we 
operate; we want highly skilled and very mature people 
in our camp. And we find we want people who have 
motivations beyond just having a place to spend their 
summer and earn a living—people who are motivated 
by the desire to have the unique experience of living 
with and working with children. 

We want those who are planning a career in one of 
the professions having to do with children, such as 
teaching, social work, physical education or recreation, 
or even sometimes. medicine. We go to various nearby 
colleges where they have people who are preparing 
for a career in working with children in one form or 
another. That’s one general area we are exploiting. 

Then another service in Our Own community and in 
many other communities throughout the country is the 
United States Employment Service. In our community, 
the camping people themselves went to the state de- 
partment of employment and we developed our own 
advisory committee to that department. The employ- 
ment service has a specially staffed department which 
finds employment just for professional people, and 
they put camping jobs in that category. 


Mrs. Spear—Along that same line, there are a number 
of ACA Sections that operate counselor referral 
services, and some councils in 
larger communities operate counselor referral services, 
through which applications are made available to 
camp directors. Then there’s one other source which 
looks a little farther ahead. It seems to me that one of 
the greatest resource areas for future counselor ma- 
terial is right in our Own Camps, among our OWn Camp- 
ers. Many camps have counselor-in-training programs. 
Ours, for example, is a two-year program, for one 
month each year. A girl can enter when she’s 16, and 
she is finished at 18. If she has had this two year 
training, she can fit into the age exception that is made 
for 10‘: of staff in the ACA Standards. We feel that 
this is a very profitable source of counselors as we look 
ahead and do a thorough job of training. 


also, social agency 


Miss Gwynn—It seems to me that the field has been 
very well covered, but we don’t want to discount our 
own personal contacts. Many times counselors come 
to us this way—through our families, our friends, our 
patrons, people who know the kind of camp we oper- 
ate and the kind of persons that would fit into our 
program and into our set-up. They're the applications 
which come out of the blue, you might say. 


Miss Hicks—Do they really come “over the transom?” 


Miss Gwynn—I suppose we all receive them, and [ 
have secured some very fine people that way. But | 
do not accept them, of course, without careful screen- 
ing and usually a personal interview if at all possible. 
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Miss Hicks—Well, you led us right to our next question. 
How do you do this screening and interviewing? Do 
you try to use a personal interview the majority of 
times? 


Miss Gwynn—I don’t like to accept a counselor on my) 
staff for young children (and my camp is for young 
children) without a personal interview, if it’s at all 
possible. And I will drive miles and spend money for 
that personal interview, either going to that person or 
having him come to me. Of course, sometimes I can- 
not do that. But when the applicant looks good, I look 
around and try to remember if I know somebody in 
that city or that area who knows the applicant, some- 
body whose judgment I trust. And I never accept an 
applicant without at least three recommendations- 
three written recommendations. 


Miss Hicks—Would you like to talk on that, Mr. Gold- 


berg? 


Mr. Goldberg—I'd like to reinforce the point that Miss 
Gwynn made. We, from long experience, have gotten 
to the point where we won't hire anybody unless we 
have personally interviewed him. Now there are some 
rare exceptions where there's somebody I know very 
well—it may be Mary Gwynn—or someone in that 
part of the country who can go and interview the 
applicant. As you know, references may have many 
limitations. A person might be a very fine student at 
the university with a great academic background, but 
may have a real problem concerning the simple matter 
of work habits. He may be a nice personality, or she 
a very friendly, lovely girl, and so on. | put the greatest 
weight on the reference that comes from a person who, 
perhaps, has had the applicant in his camp as a stafl 
member. Based upon my experience, a personal inter- 
view has the highest priority. 


Miss Hicks—Do you feel that way too, Mr. Rogers? 


Mr. Rogers—Yes, very much so. I also, just to supple- 
ment this interview, don’t take up their time, or give 
up mine, unless the applicants have been associated 
with some kind of youth program. In other words, | 
can't believe that a 19-year-old, or older, becomes 
really interested in counselor work or youth work if 
his first association with youth work is with camping, 
without any background experience. 


Miss Hicks—Mrs. Spear, what about your organization? 
Do you stress personal interviews, too? 


Mrs. Spear—Yes, in every possible case. And I agree 
with Milt on the matter of recommendations. People 
giving recommendations are not always completely 
frank with you. They try to give the candidate the 
benefit of the doubt, and you sometimes miss some- 
thing that’s awfully important. 


Mrs. Galloway—You seem to be agreed on that subject. 
Mr. Rogers, you mentioned a few minutes ago that you 
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couldn't compete with the salaries paid by industry. 
What do you do in other ways? What can you offer? 


Mr. Rogers—I think Milt touched on that a bit farther 
back. This has to do with training people who are 
dedicating their lives and their work to a service. More 
and more, I feel very positively that we are offering 
an opportunity for understanding, for experience in 
service-related responsibilities. We have to find people 
who are dedicated people—not in the sense of the 
word like we ourselves might be, or like doctors, 
lawyers, ministers, and others. 

But they have to feel a great need to serve; and 
therefore, we offer this first experience in service. We 
also offer an experience in doing the kind of thing 
that I think it perfectly normal to want to do. We 
offer enjoyment of nature, the out-of-doors, the related 
activities and opportunities, and the chance to see 
other people enjoy them, through counselor participa- 
tion—things of that kind. 


Mrs. Galloway—How do you feel about that, Mary? 


Miss Gwynn—| always tell my counselors that they will 
have an invaluable experience in working with a fine 
group of people, both children and adults. And I 
think that’s true with every good camp. They can't 
pick up that experience just anywhere, if they are 
going into teaching or social work, as Milt said. I also 
tell my counselors that it is wonderful training for 
parenthood, especially working with the younger child. 
It's wonderful training in working with people any- 
where—in any capacity. 

Mrs. Galloway—Are you finding it harder to find your 
counselors because of the competition with resorts and 


industrial salaries? 


Miss Gwynn—From the standpoint of a coeducational! 
camp, I'm not finding it any harder to obtain fine girls 
and women for my staff. But I'm finding it very diffi- 
cult to get the kind of man I need for my boys. 


Mr. Goldberg—I might speak on that point. The camp 
that I operate hires men only, and you can imagine 
that that would create some complications. And out 
of that experience, we've had to develop a pretty direct 
philosophy about this whole matter of what is proper 
remuneration for a man working in camp. This would 
apply to women too. 

You've got to develop a philosophy, and really point 
up more than ever, that the most important thing in 
a camp, and the most valuable thing in a sense, is the 
staff. It's not secondary to physical climate, it isn’t even 
secondary to the program. I’m sure this might be mis- 
interpreted, but at least we would all agree that the 
staff is the most important thing. The most important 
thing you want to give to the children is the relation- 
ship between fine adult human beings. And over the 
years, as we develop these trends in the camping field, 
some have moved along a little faster than others. But 
more of the budget has to be put into the pay that the 
staff receives. Although we do want counselors to be 
dedicated, we are realistic enough to know that young 
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men and women, many of them, are not privileged to 
have resources that families can provide. They have to 
have money. They are working their way through 
school. 


Mrs. Galloway—Does that mean that you have had to 
raise tuition? 


Mr. Goldberg—Well, it has happened. Fred can tell 
you more about that in the private camp field. But in 
the agency camp field, it either has to be obtained 
through tuition or by somehow putting more money 
into the budget. 


Mrs. Spear—I think Milt has really said it. | think that 
we have had to interpret to our agency boards that in 
years past we've had volunteers who would come for 
just their board and room. It’s hard for many boards 
to understand that now you've really got to compete 
in a terrific market. Another point that needs to be 
brought out is, it isn't only the actual salary you pay, 
but there are fringe benefits. It’s costing counselors 
no board or room while they are at camp. Most of 
them have insurance over the summer and these fringe 
benefits will help them. 


Mr. Rogers—Private camp people have had a vast up- 
grading in salaries, and they also have increased their 
fees considerably, especially in the last four years. 
There is one thing I want to say, which kind of sums 
up this matter as far as I’m concerned, a thing that 
takes a lot of thinking and a lot of discussion. A man 
said: “You cannot buy a good counselor.” This im- 
plication, I think, and all the things that go with it, 
can tell an awful big story. Industry can buy young 
people, but if we buy them, they're very unlikely to 
be good counselors. 


Mr. Goldberg—As you all know, the ACA has a very 
extensive program for standards and perhaps the most 
dynamic thing that’s happening in the country is the 
implementation of this program. It has made one major 
contribution—establishing the minimum age of 19 for 
cabin counseling. It has meant that we are having to 
employ older, more mature people, and that means 
we have to pay them more because their needs are 
greater. 


Mr. Rogers—I'd like to also comment that I don’t think 
that we should sit back on our heels in this matter of 
staff recruitment. It is not an easy job and it takes 
working, it takes constant interviewing and constant 
observation. Also, a tremendous responsibility for 
camp people is to always keep aware of the public 
relations job of educating all areas of the public to the 
camping opportunity, thus developing our Own camp- 
ing leadership by word of mouth. 


Mr. Goldberg—lI’ve often said that a camp will never 
be any better than its camp director. And next to that, 
the camp will never be any better than the kind of 
recruiting program it does, and the kind of staff it 
develops, apropos of what Fred said. This is one of 
the best places a camp director can invest his time and 
energy—in a very adequate recruiting program for the 
Staff. 
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Hughes Photo, Camp We-Ha-Kee 


Ms. CAMPS have an abun- 
dant supply of trees, plants, 
animals and birds for campers to 
study. But many nature counselors 
have found it difficult to inspire 
young people to really want to learn 
about their natural surroundings. 


Campers’ Enthusiasm 


If, for instance, on a hot summer 
day, you ask a group of campers 
if they want to learn the names of 
ten trees, chances are you will get 
a hearty “No!” from at least part 
of the group. If, however, you ask 
the same group if they want to go 
wading, you will probably get a 
more enthusiastic response. Here 1s 
your chance to make use of their 
interest and direct it to some phase 
of nature study. While wading, let 
them look for salamanders, frogs 
or water plants. When one is found. 
you can point out how it lives, why 
it was found there and how it is 
adapted to its environment. 

This strategy, stated as a princi- 
ple of teaching nature, would be: 
suit teaching to weather conditions 
and to the mood of the group. On 
a “lazy” day when there are clouds 
in the sky, let your campers spend 
part of an afternoon watching the 
clouds move and change shape. 

Explain that clouds are just fog 
held up by air currents. Show them 
different kinds of clouds and what 
each means. You might include 
some information about how 
weather is predicted from clouds 
and let them try their hand at it. 
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the Natural Approach to 


On the other hand, it probably 
have you! 
watching 


wouldnt be wise to 
campers sitting quietly 
clouds, animals or birds when they 
feel like being active. If they're in 
an active mood, let them search out 
various kinds of leaves, learn about 
them and then make leaf prints of 
them. 

A second principle in teaching 
nature to young people is: give 
them more than just the names of 
things. There are facts about any- 
thing in nature which can be made 
interesting to a camper. For ex- 
ample, you might say that white 
pine trees are used for making the 
wooden matches to light 
their cook-out that their 
pencils are made from the wood of 


part ol 
fires, or 
a red cedar tree. Tell them how a 
grey squirrel buries his food and 
later locates it by smell, or that one 
reason birds can fly and we can't Is 
that they have hollow bones which 
are lighter in proportion to their 
SIZe. 

An experienced nature instructor 
once taught a group of | 3-year-olds 
the simplified physiology and struc- 
ture of trees as the group sat on a 
log in the woods. They showed in- 
terest and gained much more than 
they would have if they had set out 
to learn only tree names. 

A third principle might be: the 
less ordinary the teaching approach 
and the material, the better. The 
approach a counselor uses can 
either develop or stifle interest in 
nature, | once watched an 11-year- 


Nature 


Study 


By Nancy Reading 


old camper develop an interest in 
her surroundings by having to find 
food for a snake she had caught. 
and for which she assumed respon- 
sibility. Children will have an in- 
terest in nature if it 1s not spoiled 
by monotonous methods of teach- 
ing. 

A new approach in nature educa- 
tion might be to watch the growth 
of a plant or the 
flower bud, accompanied by an ex- 
planation of what is happening in- 
side the plant and why. Explain the 
purposes of the color and structure 
and 
campers dissect a blossom. One 
counselor even had | 
teaching algae reproduction. 

As a general rule, it IS wise to 
let campers take an active part in 
the nature activity. Let them start 
a rock and mineral collection. 
gather the specimens themselves 
and write tags giving names and 


progress of a 


of tlowers perhaps let the 


SUCCESS n 


interesting facts about them. 
A Flexible Program 
In using each of the principles 
mentioned here, keep in mind that 
there is no way to interest all camp- 
ers in nature. Keep the program 
exible and variable, even to the 
point of apparent lack of organiza- 
tion on the part of the counselor. 
Consider interests and backgrounds 
of the members of the group and 
adapt your nature program to them. 
—Miss Reading worked out these 
principles while serving as a na- 
ture counselor. 
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Visit Us at THE 
AMERICAN CAMPING 
ASSOCIATION CONVENTION 


> FEBRUARY 5-8 
e f ii e S ST. PAUL, MINNESOTA 


BOOTH NO. 109 
_ FEATURE FILM 
YOUR AND vie 


camp... SHORT SUBJECTS 2" 


FROM THE WORLD’S 
MAJOR PRODUCERS 









Ask about 








filems imcorporated 


Choose from a library of more than a thousand of the out- 
standing feature films... adventure, sports, westerns, drama, 
mystery, musicals, comedy, cartoons, historical and spiritual 

trom Films Incorporated, 16mm home of the greatest 
Hollywood producers: 


20th CENTURY-FOX * WARNER BROS. 
M-G-M * REPUBLIC * WALT DISNEY 
Other Independent Producers... including 


YOUNG TOM EDISON — M- G-M 
Mickey Rooney, Fay Bainter, George Bancroft. B/W. 


' | 

in 16 mm! 
Plan now to set up playdates, for getting booking confirma- 
tions. Order now to assure best choice of films. Send tor your 
FREE desk copy of the latest Films Incorporated catalogs, 
and include your list of showing dates and let us arrange a 
tentative schedule at no cost or obligation. 
REMEMBER ...the greatest stars in their finest pictures 
come from Films Incorporated... 





THE BURNING HILLS — Warner Bros. 
Tab Hunter, Natalie Wood. Color 


* fi | vi * To: Films Incorporated, 1150 Wilmette Avenue, Wilmette, Illinois 


imcorporated Gentlemen: Please send me your latest catalog of films for camps [] C-18 | 
| My hlm showing dates are: ; 7 — 
WILMETTE, ILL., 1144 Wilmette Ave. | | | as | 
| Please submit to me a schedule of your recommended features for the above dates [] 
NEW YORK, N.Y. DALLAS, TEXAS | I am interested in B/W only (J; in color only [J]; both B/W and color (J | 
202 East 44th Street 1414 Dragon Street rn ° | 
iName amp iname 
HOLLYWOOD, CALIF. PORTLAND, ORE. eee | 
5625 Hollywood Blvd. 2129 N. E. Broadway » oat | 
\ ] ae - | ress -_ = — — 
ATLANTA, GA. BOSTON, MASS. Das : ra 4 
277 Pharr Road, N.E. 161 Massachusetts Ave. Li _] 
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Colors Available: Scarlet, Gold, 
Navy, Royal, Purple, Black, Kelly, 
Dk. Green, Gray, Maroon, 
Orange, Old Gold. 


SWEATSHIRTS 


Style BNSS. Youth Sizes: 6—16. 
Colors: White, Gray, Maize, Navy. 


Price 


Ouantit) 
$15.60 doz. 


1-3 doz 


Style NSS. Adu/t Sizes: S, M, L, XL. 
Colors: White, Gray, Maize, Navy. 
Quantity) Price 
$20.40 doz. 
19.20 doz. 


THE ESTABLISHED 


CAMP STANDARD FOR OVER 30 YEARS 


T-SHIRTS IN COLORS 


Style B84QS. Youth Sizes: 6—16. 


Ouantity Price 


$10.20 doz. 


Style 84QS. Adult Sizes: S, M, L, XL. 
Ouantity Price 
1-3 d 

3-12 doz 
Over 12 doz 


ZIPPER SWEATSHIRTS 


Style BZCT. Youth Sizes: 6—16. 
Colors: White, Maize. 


Quantity Price 


$20.40 doz. 
19.20 doz. 
18.60 doz. 


Style ZCT. Adult Sizes: S, M, L, XL. 
Colors: White, Navy. 


Ouantity Price 


$25.20 doz. 


$10.80 doz. 


WHITE T-SHIRTS 


Style B78QS. Youth Sizes: 6—16. 
Ouantity Price 
1-3 doz $9.00 doz. 
ie a ke eee hE EOE 8.40 doz. 
occ auewknwkus 7.80 doz. 


Style 78QS. Adult Sizes: S, M, L, XL. 
Price 


doz. 


Ouantity 


er er, cece éwueuens 8.40 doz. 





POPLIN JACKETS 


Zelan treated for water repellency. 
Full front zipper, two pockets, 
tailored cuffs. Fully washable. A full 
range of camp colors: Oyster, Gray, 
Maize, Maroon, Scarlet, Dark Green, 
Kelly, Royal, Navy, Copen Blue, 
White. 
Style BXX. Youth Sizes: 6—16. 

Price: $3.00 ea. 
FOR ADULT SIZES, SEE OUR 
CATALOG 


.«» Plus a full line of 
CAMP SHORTS ® EMBLEMS ® BANNERS @ PENNANTS 
\ and many other items for camper and counsellor. 


eoet T-SHIRT SAMPLE: If you haven’t yet adopted Champion 


HOODED SWEATSHIRTS 
SIZES FOR CAMPERS AND ADULTS 
The Newest Idea in Camp Wear 
Adult Colors: White, Gray, Scarlet, 
Navy 
Youth and Juvenile Colors: 
NAVY Only 
Top Quality—Low Prices 
For full details, send for Catalog 


CHAMPION KNITWEAR COMPANY, Inc. 


115 COLLEGE AVE., ROCHESTER 7, N.Y. @® P.O. BOX 850, ROCHESTER 3, N.Y. 


Write Now 
for 
Complete 
Camp Wear 
Catalog 


T-Shirts for your camp, we'd like to introduce them to 
you at no charge. Send us your camp design, indicating 
the color you'd like, and we'll be happy to make you a 
free T-Shirt sample. 
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Making 


ARCHERY 


Fun for Campers 


By Alan Shaler 


NSTRUCTORS in any camp ac- 
| tivity should attempt to teach 
proper technique, make the activity 
interesting, demonstrate its value, 
and see that campers proper 
enjoyment and satisfaction out of 
it. The latter task may seem the 
toughest, but if campers are not 
having fun in what they are doing, 
they won't get anything else out of 
the activity. 

Making archery fun for campers 
is time well spent. This is true not 
only because of their unprecedented 
enthusiasm for the sport, but also 
because they display a new serious- 
ness and determination to learn the 
sport’s finer points. 


get 


Demonstrate Principles 


Each year, prospective archers 
are given a very elaborate introduc- 
tion to the sport. They are shown 
drawings demonstrating principles 
involved in archery, and the corre- 
lation between flight of an arrow 
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is time well 


spent i 


and a thrown baseball or a rifle 
bullet’s path. Next they learn the 
proper draw and use of point of 
aim. Finally, the instructor gives a 
shooting demonstration before 
campers use the equipment. 

he first four or five times a 
camper shoots on his own, he needs 
constant attention. Then, as he be- 
gins to perfect his form, the instruc- 
tor will need only to help him 
correct small details which mav 
hamper his firing at longer dis- 
tances. 


Avert Boredom 


Unless a camper is a very good 
archer—shooting at 40 or 50 yards 
—eventually he’s apt to become 
bored with the routine, having 
reached a _ certain plateau. His 
imagination must be aroused by 
something other than ordinary tar- 
get shooting. Once it is aroused, he 
will find that archery is actually 
fun, and he will plunge into the 
next session of target shooting with 
new enthusiasm and interest. 


An archery meet with another 
camp will provide a welcome pro- 
gram break. Campers should be 
informed of the meet a week or so 
in advance so they may begin to 
prepare for the goal ahead. Camper 
boredom and an apparent lack of 
progress will soon be replaced by 
the desire to work to the limit of 
their ability. With such a new in- 
centive, the average or poor archer 
often finds that he improves and 
advances beyond his plateau. 

Matches are often held on short- 
distance ranges to make possible 
competition by younger, less ex- 
perienced archers. At this shorter 
distance, many imperfections in 
form may show up which the in- 
structor failed to catch originally. 
The experience and_ enthusiasm 
gained through an inter-camp arch- 
ery meet sharpen both interest and 
skill. 

If you instruct at a boys’ camp, 
try scheduling a match with a near- 
by girls’ camp and vice versa. It 
will stimulate new interest in arch- 


9 4 


— 


te. * ery and provide an enjoyable, re- 
+ tf rm vail laxing afternoon for campers. 

FOR A CLEANER AND HEALTHIER Since boys naturally have physi- 

? cal advantage over girls, try to 

choose archers for the match who 


; = have shown most interest and 1m- 
“f 


a 


provement rather than those who 
have most ability. Matches may in- 
clude some target shooting but 
emphasis should be placed on 
novelty shooting and games. A 
quantity of balloons may be tied to 
each target, girls using one target. 
perhaps at closer range, and boy: 
the other. The team which breaks 
all its balloons first is declared 
winner. 
At one match, girls made cloth 
kittens with cardboard backs and 
TRIANGLE BRAND paper stuffing. These kittens were 
firmly pinned on a clothesline and 
archers attempted to knock them 


COPPER SULFATE ° exes csi 


Archery golf is very popular with 
Algae growths are one of the principal causes of unpleasant taste, campers. Lay out a course accord- 
| ing to the land at hand. If acres of 
clear, rolling land are near, you 
may be able to set up quite a pro- 
fessional course, but with a limited 
dermatitis, skin eruption and eye and ear infections. area, campers may have to be satis- 


odor and appearance of a lake. Other than these objectionable 
features there is also the possibility of the effect upon humans of 
toxic products given off by disintegration of algae — resulting in 


fied with “miniature” archery golt 

Small dosages of copper sulfate economically and effectively destroy | personally prefer a course of nine 

all algae, often within 24 hours. holes with distances from 100 to 
| 400 yards. 

Keep your camp lake crystal clear and healthy with Triangle Brand The “hole” is a stake driven into 

Copper Sulfate. the ground with a balloon tied to 

it. A hole is completed by breaking 


We have published a 32-page booklet entitled “Controlling Plant the balloon. To save time and 


and Animal Pests in Farm Ponds with Copper Sulfate’”— the informa- balloons, you may concede a hole 


tion it contains is applicable to camp lakes. For your FREE copy of i an ha lands at or near the 
base of the stake. 

Archery golf is fun in itself, but 
it is also a game of great skill. 
Campers will take on target archery 
PHELPS DODGE REFINING CORP. with a new seriousness in their de- 


300 PARK AVE NEW YORK 22.N Y @® ($310 W 66th STREET.CHICAGO 38.ILL sire to excel In the new g im. 
“Wild Animal Safari” is another 
“ED favorite game of young archers. 
Pictures of different animals may 
be placed in the woods in likely 


. [ e | 4 les "))) spots—a squirrel at the base of a 
maura s uel, SZ A tree. a racoon next to a stream, etc. 
® : (ttn,07 Each of the animals represents a 

a specified point value, and the win- 


¢ id ‘0 
FRUIT-DRINK i. . <a ner is the hunter with highest total 
FLAVORS! Psa | Sy] | score. 


BASI | Routine breakers in your archery 


this helpful brochure, ask for it on a postcard sent to 


DEPARTMENT C 


PLAVORS | Nf program will prove to campers that 
Sepes Ai archery can really be a lot of fun. 
=. ) You may find also that campers 
1OR CO WX A aS will gain a new interest in the sport. 





KY. —Mr. Shaler has been an archery 
12 SARATOGA AVE., ROCHESTER, N. Y. . 94%) A instructor tor several years. 
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Burkay Camp Water Heaters 
are available in a full range 
of sizes and recovery ca- 
pacities. Choose the storage- 
type or coil-type model 
which best fits your needs. 
All models approved for 
safety and efficiency by the 
American Gas Association. 


Through research Ey ..a better way 





GS: Be ik SS mM Mire on: m 





Permaglas Div., Kankakee, Ill. 
International Div., Mriwaukee 1, Wis. 


makers of famous..... Permaglas gloss Lined wilt hemlre- 4 
oh Spa eats SHS: Shots aie Gama Tana Sct em ck ne Na A. Sea SE 
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CAMP WATER HEATERS 
LL every hot waterneed | 


There are many precautions which you must 
take to protect the health of your campers, and 
none is more important than 180° sanitizing hot 
water for your dishware rinse. 


There’s really no reason to be without an 
adequate supply of clean hot water, when it’s 
so easy (and so economical) to install a Burkay 
wherever hot water is needed. Burkay Camp 
Water Heaters offer big performance in a unit 
that’s compact enough to fit most anywhere. 
They’re gas-fired, completely automatic, operate 
on all gases including LP. 


Get full information from your A. O. Smith 
Burkay Distributor, or use the attached coupon. 


A. O. Smith Corporation 
Permaglas Division, Dept. CM-258 
Kankakee, Illinois 


Gentlemen: Please send me information on the complete line of 
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Burkay Camp Water Heaters. 
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menus 











Tuesday 





Wednesday 


BREAKFAST 
Cantaloupe 
Scrambled eggs 


Rolls 


Grapefruit juice 
Hot cereal 
Raisin toast 


——— —_ —— ee 


Stewed prunes 
Soft-cooked egg 


Orange juice 
French toast & syrup 





Thursday 


Blended fruit juice 
Cold cereal 
Muffins 











Saturday 


—This menu was planned by Margaret M. Walsh, 
consulting dietitian of the Cleveland, Ohio, Welfare 
Federation. From time to time Camping Magazine will 


Grapefruit sections 
Baked egg 





Orange halves 
Hot cereal 
Cinnamon toast 


Milk, enriched bread (whole grain type frequently ) 
and butter or margarine to be served at each meal. 





Suggestions for a week of 
well-balanced camp meals 





DINNER 


Baked chicken legs & gravy 
Whipped potatoes 

Peas & corn 

Celery sticks 

Strawberry sundae 


Swiss steak 

Parslied potato 

Spinach 

Carrot & green pepper sticks 
fomato soup 


Baked ham 
Escalloped potatoes 
Fresh asparagus 
Sliced tomatoes 
Apple crisp 


Beef stew with baking 
powder biscuits 

Peach, cottage cheese salad 

Chocolate pudding 


Liver & bacon 

Hashed browned potatoes 
Harvard beets 

Carrot & celery sticks 
Fruit jello 


Baked fish sticks 


Parslied potato 
Escalloped tomatoes 
Raw greens salad 
Sliced cantaloupe 


Spaghetti with meat balls 

Tossed vegetable salad 

Baked custard with maple 
syrup 


run additional menus for a week. It is suggested that 
directors will find it helpful to save these menus for 
planning the coming season’s meals. 


SUPPER 


Grilled cheese sandwich 
Jellied fruit salad 
Spice cake 


Cold cuts & deviled eggs 
Lettuce salad 
Butterscotch pudding 


Cheeseburger on bun 
Potato chips 

Tossed vegetable salad 
Watermelon 


Escalloped noodles with ham 
Cabbage & pineapple salad 
Fresh plums 


Navy bean soup 

Egg salad sandwich & peanut 
butter & jelly sandwich 

Tomato & cucumber salad 


Ginger cookies 


Macaroni & cheese 
Green beans 

Fresh fruit salad 
Devil's food cake 


Weiners 

Potato salad 
Radishes & onions 
Assorted fresh fruit 
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FROM COAST TO COAST... 


The greatest food service 
in America 


COAST 


Sexton ceasr S 


’ S | 
Luality Fos tes Restaurants 















Sexton occupies an enviable first place in the 
esteem of America’s best-managed hotels and 


restaurants, schools and colleges and hospitals. 


A NATION-WIDE 


2 NETWORK OF 
most confidence. The way Sexton operates its ) a SEXTON BRANCHES 


Just the names on the Sexton roster of cus- 





tomers indicate that Sexton Foods merit ut- 


entire organization to meet the requirements 
of the institutional trade is especially advan- 
tageous to thousands of exacting food buyers. 
Topping all this, of course, is the uniform high 


quality of Sexton Foods—outstanding in flavor, 


CHICAGO ¢ LONG ISLAND CITY © SAN FRANCISCO 
PHILADELPHIA © BOSTON @ PITTSBURGH @ DALLAS 
ATLANTA @ DETROIT © INDIANAPOLIS 


Ss DIAMOND ANNIVERSARY 13883 ¢ 1958 
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freshness and nutriment—unsurpassed in 


extent and variety. 











( fl She Vos 


And we know you will have er 
CAMPING INSURANCE NOW 
PIONEERS 





ld Hones for roace 


? r 
‘ 


SMAEMRERMENT 


THE SIGN OF GOOD SERVICE 


> 
RMoO 
a ¥: Ta, ‘Va 
ACCIDENT} 9s INSURANCE 
COMPANY 
PUTLAND. VE 


ar 


‘¥ 





INSECTS CAUSE 
CANCELLATIONS! 


Use lowest-cost, high efficiency FOG that 


KILLS INSECT PESTS ON CONTACT 


for 
mosqultoes, 


protection modern 
Camp flies, gnats and 
other insect pests destroyed instantly by 
TIFA. This true, clean fog quickly pene 
trates every crevice large 
gives maximum efficiency with newest or 
older type insecticides. Now used by Pub 
lic Health authorities in over 3000 com 
munities. 


Complete every 


Ove! areas 


Carrying Underwrite Listing Seal MH 4 
Write for Circular and list of Dealers 


PRODUCTS DIVISION 


TODD 


First in the field 


(TIF) 


TODD INSECTICIDAL 
FOG APPLICATOR 








For over 13 years BEST by TEST in 
Community Fly and Mosquito Programs 


HEADQUARTERS: Columbia and Halleck Streets, Brooklyn 31, N. Y, 
PLANT: Green’s Bayou, Houston 15, Texas 


SHIPYARDS CORPORATION 





Just 
What 


School 


— 9 
Camping 


By Don Hammerman 


UST WHAT is school camping? 
How is it different from sum- 
mer camping? Will it rob summer 
camp enrollments by providing 
camping experiences for boys and 
girls during the school year? These 
are questions of interest to all 
camping people. 

For many years, forward looking 
educators have studied the inherent 
values of camping with a calculating 
eye. They wondered how they could 
incorporate experiences which fos- 
tered these values into modern-day 
education. 

In the larger outdoor classroom, 
educators have found a_ unique 
teaching medium for revitalizing 
school curriculums. They are using 
first hand experience to augment 
verbal classroom learning. 

Outdoor education has opened 
new doors to enterprising teachers. 
School subjects. which in the class- 
room may largely consist of reading 
the assignments and reciting them 
to the teacher, take on a new luster 
when taught in a natural setting. 
learning in the out-of-doors is not 
meant to substitute for 
learning, but it can be an invaluable 
supplement to most subject matter. 

It has been found that when 
students can experience directly 
what they have studied in text 
books, they will usually have a 
better understanding of the material. 


classroom 





What does it Mean? 


One basic difference between 
school and summer camping is that 
a group school children attend 
camp unit. For 
months in advance they prepare for 
the one week during the school 
year in which they will live together 
and carry out a program of learning 

| activities in the out-of-doors. 


of 


as a classroom 
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How does it affect Camp 
Owners and Directors? 


How does it differ from 
Summer Camping? 


Under direction and guidance otf 
their own classroom teacher (who 
in turn is usually receiving guidance 
from a school camp authority) 
students carry Out money ralsing 
projects to help finance the week. 
Also, they develop plans for kinds 
of experience they want to have 
while at camp. 

Although the teacher’s prime 
purpose may be to integrate direct 
experiences with the curriculum. 
students probably benefit most from 
accepting and meeting the social 
responsibilities involved in camp- 
Ing. 

Children face and solve real 
problems while living away from 
home, for even so short a period 
as a week. They are responsible for 
their dress, their personal belong- 
ings, their actions, helping at meal- 
times and keeping their living 
quarters clean, to mention but a 
few. [hese are responsibilities 
which some children do not assume 

home. 


Expanded Opportunities 


In addition, school camping may 
provide the individual who perhaps 
cannot achieve academically an op- 
portunity to perform adequately in 
some other area, and thus gain 
recognition denied him at school. 
For example: Johnny can't spell 
and he usually misses at least half 
the words on Friday's spelling test. 
During school camp week, how- 
ever, he proves to be a whiz at 
reading a compass on the Treasure 
Hunt Trail. New acceptance and 
prestige are finally his, and he 1s 

happier and better adjusted indi- 
vidual. Shy Susie, who is seldom 
heard from in the classroom, sud- 
denly displays a talent for spinning 
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A'S LARGEST 
= AMERICA _ 
CAMPING SUPPLY ORGANIZATIO 


BALSA WOOD RAFTS 


40 PERSON — APPROX. 6’ x 102’ x 14” $40.00 
60 PERSON — APPROX. 71/2’ x 1112’ x 15” $50.00 
OUTSIDE STORED REQUIRES COAT OF PAINT 


Personal Selection Necessary. 


FOB ROCKAWAY, N. J. SEND CHECK WITH ORDER 
ROCKAWAY SALES CO. 
Box 367C, Route 46, Rockaway, N. J. RO 9-1030 














CAMP DIRECTORS: 

ADD NEW CAMPERS AND NEW INTEREST TO YOUR 

ACTIVITIES THROUGH N. R. A. SHOOTING PROGRAMS 
Over 1,200 Camps Now Participating 


Boys traditionally like rifles. Girls, too, like to earn nationally recognized awards. Both 
will proudly display easing awards earned at YOUR CAMP on their sweaters and jackets 
and will want to add more the following seasons. 


Your Charter fee of only $5.00 pays the annual dues of one, two or all three National Rifle 
Association shooting programs. Included in the complete package are free instruction manuals 
range construction plans, camper handbooks, instructor placement service and THE AMERICAN 
RIFLEMAN magazine, NRA‘s monthly publication. 
AVAILABLE SHOOTING PROGRAMS 

1. .22 caliber rim-fire rifle, distance 50 feet, 50° NRA targets 

2. Pneumatic or CO rifle, distance 25 feet, 25° NRA targets 

3. Spring-type rifle (BB guns), distance 15 feet, 15° NRA targets 
Complete the coupon below and receive your NRA Charter with all of the benefits to your 
camp and campers or ask for a camp information packet. 


, CAMP 
NATIONAL RIFLE ASSOCIATION SECTION 


1601 RHODE ISLAND AVENUE 

WASHINGTON 6, D. C. 

Gentlemen: 
We enclose check for $5.00. Please send our 1958 Summer Camp Charter and 
benefits of the complete NRA shooting programs. 
We want to receive the Camp Information Packet. 





Send to: 

Name Title 
Address 

City State 


Camp Name 
Camp Address 




















DO | NOW HAVE THE MOST ECONOMICAL COVERAGE ? 
CAN MY LOCAL BROKER PLACE MY BUSINESS ? 


HOW SOON ARE BENEFITS PAID ? ica EXPENSE 


\N CAMPERS ” WHAT ABOUT FEE-REFUND ? 


we LATEST 


ST 
wHat’s ARE DREAD DISEASES CovEREp > 


WHY NOT COMPARE PLANS ? 


S 


“LET’S GET TOGETHER=” 


After more than 25 years experience in pioneering campers 
medical expense and fee-refund plans... Mr. Edward A. 
Kenney of Educators is well qualified to answer your questions 
. work cooperatively through your local agent or broker. Why 


not check Educators plans now? Write, wire or phone— 


E. A. KENNEY, 14 S. Wycombe Ave., Lansdowne, Pa. 
Executive Director, Special Risks Department of 


Educators MUTUAL LIFE INSURANCE COMPANY 


LANCASTER, PENNA. 











BROWNLEE 


Sectional 


LOG CAMP BUILDINGS Sei | 


: ) id i dats by : oY 
Saving Labor Cost 


Shipped in. sections, with 
doors and windows install- 
ed; easy to erect. White 
cedar logs, pre-treated. Impervious to moisture. Termite resistant. Factory caulked 

. windproof. Kiln-dried splines. Send for catalog showing a variety of lodges. 


UNIVERSAL HOMES, iNC. Write for 
271 FIRST STREET MILAN, MICHIGAN CATALOG 


tise 
C8 tg 











> 


The author helps 6th graders plan 
for a week of school camping. 


| a tall story in the security of the 
| campfire’s friendliness, much to the 
delight of the rest of the group. She 
too, is happier and better adjusted. 

Teachers have found they are 
able to establish a new kind of 
relationship with pupils through 
the informal camp setting. They 
come to know and understand them 
better. Children, too, usually gain 
new appreciation and respect for 
their teacher as a human being. 
When such rapport is carried over 
into classrooms, the result can only 
be more effective teaching. 


More Summer Camp Applicants 


Summer camp owners need not 
fear competition. If anything, school 
camping should bring more appli- 
cations to summer camps by pro- 
viding a greater number of children, 
who might not otherwise have the 
opportunity, with the chance to 
taste the delights of camping. 

School camping has grown by 
leaps and bounds during the past 
decade—to the extent that many 
colleges have now embarked upon 
the task of providing future teach- 
ers with a background of camping 
know-how. 





—Mr. Hammerman is program 
| director for the Lorado Taft 
| Field Campus, Northern Illinois 
| State College. 
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NB VOCATIONAL 
HIGH 





erosman ALL-WEATHER 
CAMP SHOOTING PROGRAM | 


@eamen Pellguns 
designed for recreation 





NEW 





ae. 








INDOOR . . OUTDOOR rifle shooting is available 
at a minimum of cost and range set-up time. 


FOR LESS THAN ONE CENT per shot, camp- 
ers may now participate in a gun training and 
marksmanship program. All Crosman Pellguns 
have the new exclusive Tru-F lyte precisioned rifled 
barrel for greater accuracy and velocity. 


and training 


The Crosman 160SP target rifle, standard through- 
out in weight, size and operating procedure, shoots 
powderless .22 caliber pellets with extreme preci- 
sion on official N.R.A. 25-foot range. Practically 
























noiseless, power is provided by odorless, COs gas 
cartridges. No recoil. Pellguns have double-safety 
feature. 


COMPLETE RANGE FACILITIES can be in- 
stalled within a few minutes. Not necessary to 
have elaborate or expensive backstops because 
Crosman Remote Control Targlites do the job. 
Range can be quickly transferred indoors when 
rainy weather occurs. This modern type of shoot- of 
ing . . . power without powder . . . is rapidly be- te 
coming one of campings most popular activities. 











ey, Ng AR SIO BIE ns na, OBE Ae te on is Sag la 3 a gt SINR 7 
ag oa = ea geen aes BS ee ge Boe a 3% . 3 % 
tee, og oe. Re ee a Re 
RS ee Se Nee 


prepared by expert shooting instructors 
THE NATIONAL RIFLE ASSOCIATION 
marksmanship qualifications and state conserva- 
tion hunter training courses, incorporated as a part 
of camping programs, use Crosman gas-operated 
Pellguns. Complete training and recreational in- 
structions for camp use are available at no charge. 
Write today Crosman Arms Co., Dept. C-14, 
Fairport, New York. 


PELLGUNS are PREFERRED Boy Scout, Y.M.C.A., 4-H Club, State 
Conservation, Y.W.C.A., Girl Scout, P.A.L., private and school camps. 


Shooting is 3 Times MORE FUN with 


Available in Canada 


PELLGUNS® 


World’s Largest Manufacturer of Pellet Rifles and Pistols 


Without Powder" 
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CHUCK WAGON 


FOODS 
Guarantee You A More 
Successful Tripping Program 


\\ hethe: Vou! youngsters vo out ol camp only tor cookouts 
or an overnight — or whether they re on the trail tor days or 
even weeks the CHUCK WAGON line provides a tull s 


ny and all eating requirements. 


< 


OVER LOO ITEMS 
CEREALS | BAKING MIXES — DESSERTS 
PUDDINGS VEGETABLES HOT s COLD DRINKS 
SOUPS ~~ FRUITS > COMFORT ITEMS 
MAIN DISHES WITH BEEF AND CHICKEN 

R TIO? ACKED IN| STRONG PLAST POR 


YOUR CONVENIENCI 


Fo) 


BOLTON FARM PACKING CO., Ine. 


Newton 64, Mass. 


$99 , , : , ; 
is Una Pp) ] Cc ii vf if rite lO 











LAUGHING LOON FLOATS 
THEY FLOAT ON STYROFOAM 


This new, super-buoyant material by Dow that won’t absorb water, rot or deteriorate 
replaces unwieldy, hard to handle barrels that rust out and leak. Tilt resistant 
Poly-Foam floats are safer, 30% lighter, easier to handle, more economical and will 
last indefinitely with a minimum of upkeep cost. A 6’ x 10’ unit will support a live 
load of 1600 ibs. Suitable for fresh or salt water. 


FLEXIBLE 


The 6’ x 9’ units are easily 
joined together to form a 
solid mutiple float, any size, 
shape or pattern. Equipped 
with wood skids, are easily 
put in and taken out. 





Available complete or as pre-cut, drilled, painted, easy to assemble 
money saving ‘‘kits’’. Write for FREE Waterfront Equipment catalog. 


af, 
IRON WORKERS PU ssEY | SINCE 1835 


HUSSEY MFG. CO., INC. * 589 Railroad Ave. e¢ North Berwick. Me. 
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Indian 


Lore 


NDIAN LORE 1s a “natural” for 
| any camp. All children play at 
being Indians sometime in_ their 
youth. Herein lies its potential. 

Never, in my dozen years as an 
Indian lore specialist, have | work- 
ed with a disappointed camper, if 
he has tirst been properly oriented 
to the enchantment of the feathered 
tribesmen, the call of the drum, and 
the intricacies of the dance. 

Camps attaining the greatest de- 
gree of success with the several 
aspects of the subject are those 
giving adequate consideration and 
direction to the individual camper 
who participates in this type of 
program. 

Indian lore need not dominate 
other activities to achieve a respect- 
ed place in camp. Nonetheless, it 
thrives best in the camp which lends 
itself to the nature of this type of 
activity. 


An Art Of Camping 


Study of Indian life should be 
presented along with other activity 
periods, but it should be placed in 
the “passive activities” category. It 
is an “art of camping” rather than 
a sport. Many camps strive to sup- 
port a program which effectively 
utilizes recreations and _ interests 
campers cannot or do not find 
readily in the city. Where this ts 
the aim, Indian lore meets the 
challenge. 

On the other hand, some camps 
meet the problem of competing 
interests by scheduling morning 
hours for instruction in the arts, 
followed by afternoons devoted to 
sports play and vigorous activity. 
Indian lore, once glimpsed in its 
polished forms, has much to attract 
boys and girls of all ages, but par- 
ticularly boys nine years old and up. 
The success of instruction periods 
relies upon the effective teaching 
techniques and personality of the 
counselor. 
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© 0@ @ @ js a “natural” 


for any camp. 


By Red Dawn 


It can best be presented and ex- 
plored through a daily program of 
dancing and craft instruction—it 1s 
unwise to separate these two phases. 
Morning periods should be devoted 
primarily to dance instruction;— 
the instructor will increase enthusi- 
asm by injecting bits of history. 
sign language and costuming de- 
monstration during “rest stops.” 
Actually, Indian dancing is ac- 
tive enough to be classified as a 
sport, as it was originally to tribes- 
men. It is also the period for 
rhythm, drumming, and_ rehearsal 
for the all-camp council fire. Cere- 
mony and ritual are introduced 
here in their dramatic aspects. 


Indian Crafts Program 


Afternoon sessions may be de- 
voted to the Indian crafts program. 
There are many simple Indian 
crafts that even the youngest camp- 
ers may make. Older campers par- 
ticularly enjoy making the more 
heavily plumed Indian costumes. 
such as the war bonnet headdress, 
dancing regalia of feather arm and 
back bustles, and feather crests and 
roaches. To accomodate the busy 
camper, it is helpful to open craft 
facilities immediately following rest 
period and to remain open until 
the evening meal and for a while 
after. This will encourage campers 
to finish what they have begun. It 
is a dissapointed camper who re- 
turns home with an incompleted 
project. 

The happiest campers are those 
wearing their first war-bonnets 
home, or dancing into the councli! 
ring with their heavily plumed 
bustles. They have reason to be 
proud, for they have reincarnated 
the spirit of the Indian through 
careful and patient endeavors. 
—Red Dawn, (Stephen S. Jones, 

Jr.,) writer and lecture, is Direc- 

tor of the American Indian Lore 

Association. 
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“Weve tried them all - Old Town's BEST !”’ 


| SO said al Callip official who ordered Vou have 1d [owns LOT YOu! Callip 
eight Old Town canvas canoes after season. We also build lapstrakes, sal 
| trying out other types. Another well boats, dinghies and skifts. Our variety 
1 known camp executive wrote: —‘ Yd oO} models wil] meet yvour Wwatercralt 
Towns purchased in 1934 are still in needs. 

good condition, despite heavy duty 11) Old ‘Town quality accessol ies: 
rugged country.’ They know trom ex Paddles. oars. slat back rests. mast 


pi 
‘'nomical to maintain. Old Town has 


perience that Old Town builds ‘em — seats. carrving 


_ 
‘ 


voke De cushions. ic. 
pest LO last ror vears and vear®rs, 


‘ sae we UW est 
Youll find Old Town your shrewd 


est canoe investment too! They re OLD TOWN CANOE COMPANY 
tough, vet easy to handle: stable, stead\ 


and quiet; resilient, and above all. eco 582 Fourth Street Old Town, Maine 





peen the favorite [ot nearly SIXtyv vears. 





OLD TOWN CANOES 


Place your order now! Make sure 












FAST DRYING 


TENNIS court SURFACING 
75% less expensive than composition materials 
Redkote 


Unaffected by extreme changes in temperature 
Permanent color @ Dust-free non-slip surface | : 
@ Lowest upkeep by actual tests 
















Wherever sports are held —schools, colleges, institutions and 
municipalities, chances are you'll find REDKOTE, the natural 
pulverized siate surfacing. 

REDKOTE is smart appearing. Soft shade red shows boundary 
and lane markings clearly. And it needs no wetting. With RED- | f 
KOTE you get more resiliency — more true bounce. Saves wear /| 7 
and tear on equipment and players. 


Write for descriptive folder. It could be the be- 
ginning of a most profitable investment for you. 


YORKMONT SLATE CO., INC. Granville, N.Y. Phone. Granville” 40 















Learning To Canoe Can Be Fun 


with a Rock and Roll Routine, Stunts and Relay Races 


ANOES are fun for campers— 
C but they can be even more 
fun if all campers are familiar with 
just how a canoe will react to vari- 
ous forces and how steady a craft it 
really is. 

All you need to set up a program 
to encourage campers to have more 
fun and to learn more about canoe- 
ing is a sheltered cove with water 
from six to 18 inches deep, six to 
eight eager campers and one fairly 
light weight canoe per camper. 


Start with Balance 


First routine is to help campers 
learn about the canoe’s lateral bal- 
ance. Demonstrate that a canoe 
afloat by itself will not tip over. It 
floats lightly as a lily pad on the 
surface and remains on even keel. 
Have the group push it gently from 
one to another and point out that 
the ends are pointed to make prog- 
ress easier and that it will go 
straight if pushed from behind. It 
will turn on its own axis if pushed 
laterally from either end. With force 
applied on the same side at both 
ends, it is displaced laterally. 

After this demonstration, assist 
one prospective paddler into each 
canoe. Tell them to lie flat on the 
bottom and to rock and roll the ca- 
noe, trying to turn it over or ship 
water. Small campers will have diffi- 
culty making an motion and larger 
ones will have lot of fun finding 
out how safe they are. Advance to 
the sitting and kneeling positions 
with the same attempt to take in 
water or tip. Explain that in these 
three positions the weight is on the 
bottom of the canoe and, since this 
is below the water line, the canoe 
can not tip over. 

Now let the paddler stand up and 
continue the fun of rocking and 
rolling — still trying to take in 
water. Stress that the knees must be 
bent and the weight kept over the 
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By Maida L. Riggs 


center of the canoe or the paddler 
will fall out. Remember, the canoe 
will not tip over but it may lose its 
passenger. At this point, a camper 
can be instructed to jump out to see 
what happens to the canoe when it 
is thus vacated. 

Next step is to explain propul- 
sion In various directions, using the 
proper terms such as draw and 
pushover, to give the paddler an 
idea of how a canoe moves. Now 
incorporate hand paddling, from a 
sitting or kneeling position, in some 
relays or elementary races. These 
races may well include turns. In 
fact, once all strokes have been ex- 
plained, there is no limit to the ma- 
neuvers possible after a little prac- 
tice and experimentation. 

This fun in lateral balance may 
be continued in the form of tan- 
dem paddling, with both paddlers 
using their hands. This part of the 
learning experience is all the more 
fun if there are obstacles to avoid. 
Since no great amount of speed will 
be developed, there is little danger 
of damaging a canoe. The safety 
factor of knowing how to hand pad- 
dle is a good one to point out at 
this time. 

The second routine helps camp- 
ers understand forward and aft bal- 
ance. Up to this point, campers’ 
weight has been centered in the ca- 
noe. Shift the weight to one end 
(use discretion in the distance) and 
let them continue with races or a 
good fast game of tag. This is sin- 
gles, of course! The results are sur- 
prising and more fun than you 
could believe possible. | 

Perhaps after this lesson your 
prospective paddlers will have de- 
veloped a sense of balance and a 
better understanding of the craft to 
be propelled. 

Now for the most advanced rou- 
tine — balancing partners. This 
calls for campers to work in teams. 


Each partner should have confi- 
dence in the other. Each should 
also have a sense of balance and 
know how to walk the length of the 
canoe without hanging onto both 
gunwales. One partner sits on the 
bottom amidships and as far to one 
side as possible. The other prac- 
tices walking up and down freely 
and easily. It is an asset to have a 
large canoe to do this stunt. Then 
one partner takes a paddle, or a 
pole, in hand for balance. He be- 
gins from a standing position on 
one seat and moves via one gun- 
wale, foot over foot, to the other 
seat. His feet should always face in 
one direction either in or out. 

[his stunt is easier if it has been 
practiced on a railroad tie or a 
floating log. There may be a dunk- 
ing but the canoe will not tip over 

it will glide safely away. 

With practice, both paddlers can 
learn to take off at the same time, 
going in opposite directions, and ar- 
rive safely and simultaneously at 
the other ends. | 


Paddling with Hands 


Here is another stunt to use 
when paddlers have learned to bal- 
ance. Instruct the paddler to sit on 
the stern seat, facing the stern. The 
campers can paddle with their 
hands and stage relay races. Don’t 
bother to have them keep their feet 
inside the canoe. They can use them 
for steering and balance and, since 
this is One stunt in which the canoe 
is likely to tip, it seems wise to have 
feet ready to make the move! This 
stunt is fun in a slight breeze. 

Tippy canoe? Not when you cul- 
tivate a sense of balance in your 
paddlers. 


—Miss Riees has served as an in- 
structor at Blazing Trail, Den- 
mark, Maine. 
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Sees WHEN YOU TALK OF 
ne a CAMP WATER BEING SAFE... 


°*Fresh and clear’’ isn’t good enough 


“Natural well’ water or “spring-fed’’ water doesn’t mean safe 

— water. Chlorinated water does. No matter how clear and clean water 

ASS = looks, if it’s not chlorinated it’s fair game at ,any time for disease- 
—~= bearing bacteria. 

Chlorination of your drinking supply and swimming pool water 


with Wallace & Tiernan proven equipment ensures the safety of your 























|.camp water... and it costs just pennies per day. 
W&T chlorination equipment, backed by a nationwide service 
organization and 40 years of experience, serves thousands of camps 


__ throughout the country. 


Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 


S-82 


























\ 
MEDICAL BILLS 
PROMPTLY=COURTEOUSLY 





























Member ACA. 





WRITE DIRECT FOR LATEST DETAILS TO 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


230 E. BERRY STREET FORT WAYNE 2, INDIANA 
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“Are you sure they'll have Kellogg’s at camp, Mom?”’ 


MOST CAMPERS DO LIKE KELLOGG’S CEREALS BEST 


Each camper gets his pick of 11 different cereals. FREE FROM KELLOGG'S 


Individual packages save serving-time and you A picture postcard for all of your campers 
always know just how much each portion costs. ' 
to send home. Available from your 


The Kel Bowl-Pac is a bowl—just your dish for Kellogg salesmen. 
mess halls and camping trips. 


Americas best-liked individuals 
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Make a Special Event 


of the Campers Reunion 


NRECENT YEARS, many 
1 camps have come to regard the 
off-season reunion as an event of 
Import. They that 


these meetings can be an effective 


major realize 
way of encouraging a bumper crop 
of registrations for the following 
Season. 

Some camp directors include at 
least One reunion for every season 
they are not actually in camp. In 
the fall and spring, the weather 1s 
usually favorable for 
tivities. But, because of the weather 
factor, winter reunions 
different approach. Here are some 
basic ideas that are easy to arrange 


outdoor ac- 


require a 


and provide a framework for a 
successful reunion. 

Keep your reunion within a 
three-hour period. A longer period 
cause youngsters to become 
parents, too, can become 
disinterested. To assure maximum 
participation by both adult mem- 
bers of the family, it's best to hold 
the reunion on a weekend or a 
holiday. A three-hour reunion is 
time enough to build up a high de- 
gree of interest—one that will last 
until the next reunion or enrollment 
time. Include at least a half hour 
for refreshments at the end of the 
program. 


can 


restless: 


By Dr. Harold J. Highland 


Have a stafl of sufficient size on 
hand. If possible, have camp coun- 
selors present. Seeing familiar faces 
enhances the feeling of reunion for 
campers and their parents. A 
stronger selling message can be de- 
livered to newcomers and _ their 
parents by having them meet staff 
members before the season begins. 

Hold the meeting in a building 
with ample space. Because of its 
generous area, an auditorium is ex- 
cellent. It provides space for a full 
range of activities, particularly those 
in which parents and youngsters 
are separated. 

Plan the full reunion in advance. 





THE TRADITIONAL LEADER 


IN PROGRESSIVE 








Camp AND SCHOOL OUTFITTING 


‘, 


4 





The Camp Shop, Inc. 


550 


New York 


. Providing 


FIFTH 


AVENUE 
26, N. Y. 


a delightful 


atmosphere for comfortable shopping. 
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CLEVELAND CRAFTS 


Cast of 5,000 $7 00 
AT STICK PROJECT BOOK .50* 


TO7EUCLID AVE 34 ELMWOODPHKWY 8 4EJ6™ST> 
CLEVELANDS CHICAGO,35 NEW 
Send. 4 





To Supervise 


A DISCUSSION ON STAFF 
SUPERVISION IN SUMMER CAMPS 


AND EDITED BY ALAN 7 
Formerly Profess 
Currently Protesso 
SO ral Work 


COMPILED . 


and 


IRWIN HALADNER, 
Derector, Camp Wabi-Kon 


Endorsed and Distributed by 


The Ontario Camping Association 
Order Now 75¢ per copy 


Published by 
THE CANADIAN CAMPING MAGAZINE COMPANY 


~——-—CLIP AND MAIL 


Ontario Cunpging Association 
93 Yorkville Avenue, Toronto, Canada 


Please send me copies of “It’s Wise to Supervise”—/5c per copy. 


Name 


Address 
['] I enclose dunies (adding 20c to cover bank charges on out of town 5 ened or 


money order to cover cost. 


[} Please bill me. 











38 


This includes providing name-tags 
or staff, parents and_ children, 
selection of songs and movies, and 
eagugpese of special equipment 
for a craft period. If there is to 
be registration or special seating, 
place signs in the auditorium tell- 
ing people the proper procedure. 

Keep the program simple and 
keep it moving. A song-fest serves 
as a good opener, particularly if 
you include camp favorites. Movies, 
both those of camp life and car- 
toons, serve the double purpose of 
selling youngsters and their parents 
on camp and providing amusement 
Reaction of campers to familiar 
events on the screen further instills 
in the newcomers a desire to belong. 

An important part of a reunion 
is a discussion period of about 20 
minutes with parents. During that 
time, the director relates pertinent 
information and, along with key 
staff members, discusses individual 
situations. At the same time, other 
staff members keep the youngsters 
absorbed with a craft period. 

Crafts can have an important role 
at the reunion. First, they can pro- 
vide the youngsters with a handy 
memento of the occasion. Second, 
they offer an absorbing activity 
while the director is busy with 
parents. Third, a craft period serves 
as a practical demonstration of 
camp activity—the sight of their 
child busily and happily under- 
taking a project is more convincing 
to many parents than brillant ora- 
tory or a brochure. 

The craft projects themselves 
should be simple. Suji-wire figures. 
simple bracelets and lanyards, pipe- 
cleaner figures or Indian bead rings 
can easily be completed within the 
allotted time. A demonstrator slow- 
ly goes through a step-by-step as- 
sembly at a pace most of the 
children can follow. Other counse- 
lors stand ready to help those in 
difficulty. The younger children can 
work in their own group. 

A few more songs will serve as 
an effective closing. A special song 
—one which marks the dousing of 
the campfire during summer eve- 
nings—is a fitting farewell until the 
director calls to register the camper 
for the next season. 


—Dr. Highland, a former teacher, 
has worked closely with camping 
and youth organizations. 
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Camp Enemy = * 


& 


The opinion of a single parent is like a_ tactful—coverage is complete because HNW&R 
pebble dropped in a pool—its influence spreads is the nation’s leading specialist in camp 
even wider, in ring after ring after ring. That’s insurance. 
why, in case of accident to a child, prompt, 
sympathetic, fair settlement of aclaimisabso- ! | ! a | 
lutely essential. Similarly, if an epidemic closes Higham, Neilson, Whitridge & Reid, Inc. 

. e4s 50 Congress Street, Boston 9, Mass. 
a camp for the season, prompt refund of tuition 
fees is even more important because so many 
parents are involved. 

That’s why more camps prefer HNW&R 


We are interested in discussitig camp insurance with 
your representative. 





insurance to any other. Settlement is quick, ae 
ADDRESS 
Higham, Neilson, Whitridge & Reid, Inc. 
Boston « Philadelphia « Atlanta « Chicago « Los Angeles 
LEADING THE NATION IN CAMP INSURANCE TEL. NO 


Member : American Camping Association 


VISIT OUR EXHIBITS AT THE TOTEM POLES 
AT THE NATIONAL & REGIONAL CONVENTIONS 
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IF YOU ARE .. . 


on a camp committee 

a camp director 

a youth-work agency executive 
a camp staff member 

a recreation leader 


interested in youth guidance 








you need 


CAMPING MAGAZINE 
Official Publication of 
American Camping Association 


Every issue brings you the 


latest in tried and successful 
methods of camp leadership, 
camper development, camp 
program, and camp operation. 
Original articles, written by the 
nation’s outstanding camp lead- 
ers, cover every phase of mod- 
No- 


the world can 


ern camp administration. 
where else in 
you find an equal source of au- 
thoritative, factual, stimulating, 
helpful information on = orga- 


nized camping. 


member of ACA receives every 
monthly issue of CAMPING 
MAGAZINE and the ANNUAL 
CAMP REFERENCE AND BUY- 
ING GUIDE. 








for details write 


AMERICAN CAMPING 
ASSOCIATION 
Membership Headquarters — 
Bradford Woods, Martinsville, Ind. 
Magazine Office—Plainfield, N. J. 





Membership in ACA costs only | 
$6.00 to $35.00 per year, de- | 
pending on classification. Each | 
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ACA NEWS OF THE MONTH 


ACA Welcomes New 
Camp Memberships 

Camp memberships in the Amer- 
ican Camping Association continue 
to grow. Recent camp members, 
listed with their Sections and the 
individuals representing the camps, 
are: 

Colorado: Camp Silver Spruce, 
William D. Groves. 

lowa: Riverside Ranch for Girls, 
Fred Lark. 

Lake Erie: Olympic 
Camp, David E. Kasunic. 

New England: Gardner Lake 
Camps, John J. Hanrahan; Camp 
Calumet, Edward F. Shea. 

Texas: Camp Tahuaya, Harvey 
LL. ©eece. 

Western Pennsylvania: Camp 
Seth Mack, Mrs. C. W. Johnston. 

As new camp memberships are 
received by ACA National Head- 
quarters from the Sections, they 
will be listed in Camping Maga- 
zine. New camp members, as well 
as memberships in other classifica- 
tions, show a steady increase — all 
are most welcome in ACA. 


Sports 


Cap’n Bill Donates 
Library to ACA 

Dr. William G. (Cap'n Bill) 
Vinal has donated his nature and 
camping library to ACA. Cap'n 
Bill, now retired from the Univ. of 
Massachusetts, was president of 
ACA in 1925. 

The library consists of many old 
and historic volumes and 
ments on camping. This material 
will be most helpful to those doing 
research on the early days of 
camping. 

Cap'n Bill has recently completed 
a study of the earliest forms of pub- 
lic education in New England. His 
book, “The Rise and Fall of Ye 
District School in Plimouth Planta- 
tion (1800-1900)” is beautifully il- 
lustrated with rare old prints and 
documents. In it, Cap’n Bill notes 


docu- 


the beginnings of many of the edu- 
cational theories that camping peo- 
ple continue to stress. The book is 
available from  Vinehall Publica- 
tions, Norwell, Mass., at $3.75. 

Cap'n Bill Vinal has inscribed a 
copy to ACA and added it to the 
library he has donated to the Asso- 
ciation. 


Source Given for 
Foreign Counselors 


Camp directors interested in 
having young people from foreign 
their staffs dur- 
season may find 
the services of the World Travel 
Exchange helpful. This organiza- 
tion, a non-profit educational asso- 
ciation for international travel and 
hospitality, sponsors an_ Interna- 
tional Counselor Exchange as part 
of its program. According to camp 
directors who have participated in 
this has worked 
very camps and ex- 
change counselors. 

For further information on this 
program, contact World Travel Ex- 
change, 38 West 88th St.. New 
York 24. 


countries serve on 


ing the coming 


program, it out 


well for the 


Training Course 
Data Requested 


Each year, in early spring issues, 
Camping Magazine lists courses and 
counselor training weekends open 
to camp staff members and poten- 
tial counselors. If you, or your or- 
ganization, are planning such a 
course, please send information to 
Camping Magazine so it may be in- 
cluded in these listings. Information 
should include: type of course, lo- 
cation, sponsoring 
write for 


dates, fees, 
agency, and where to 
further information 

Counselor training course infor- 
mation should be sent directly to 
Camping Magazine’s offices at 120 
W. 7th St., Plainfield, N. J. 
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Hearty, nutritious . . . oatmeal is the 
richest cereal source of protein... the 
ideal way to start an active day. Comes in 
quick cooking or regular style. 
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PORTION CONTROL 
QUAKER OATS 
Individual servings of deli- 
cious, fresh-cooked oatmeal 
are quick, easy and economi- 
cal. Pour contents of packet 
into boiling water, cook two 
minutes, serve. Nothing to 
measure. Nothing to add— 

not even salt. 


“SEE US AT BOOTH +107 — AMERICAN CAMPING ASSOCIATION CONVENTION” 











Camping days are active days . . . days that call 
for hearty, “outdoor” breakfasts to get started. 


Here are breakfasts that will bring ‘em back for 
more ... leave ‘em completely satisfied—rarin’ 
to go... Quick Quaker Oats and Aunt Jemima 
Deluxe Pancakes. Both have that “stick-to- 

the ribs” quality that means health and action. 


And both come in convenient bulk packages for 
economical central cooking and the “cost conscious” 
portion pack for individual serving . . . ideal 

for those “overnights.” For more information 
contact your institutional food distributor or 

write The Quaker Oats Company, 

Institutional Sales Department, Chicago 54, Illinois. 






Aunt Jemima 
Pancakes 


The famous flavor that’s always the 
favorite ... real outdoor, he-man flavor... 
fresh, delicious. In familiar Aunt Jemima 
carton or in quantity packages. 


eeeeoeeeeeeveensvensveeeeeenseeneenseeneeeneeeee © 


PORTION CONTROL 
AUNT JEMIMA PANCAKES 
Just mix contents of packet 
with water and pour on the 
griddle. In just two minutes 
you'll serve three good sized, 
fresh-cooked pancakes. Al- 
ways the same famous quality 
with perfect cost control. 








Looking for an Added Interest in Your Program ? 


a ne ~ 
eREESALAARR ARENA eTe™ 





“<i m 


Add shooting to your program and you've 
added the one sport that has a deep, basic 


American appeal to boys and girls of 


gi 
all ages. 

Right now, over 1000 camps are par- 
ticipating in the complete riflery program 
recommended by the National Rifle Asso- 
ciation. Why not join in and build your 


own program? Winchester will gladly as- 


\ 
Vv 


FREE! Complete kit of Riflery 0 


Information for Camps 


Winchester-Western Division 
Olin Mathieson Chemical Corporation 
New Haven 4, Connecticut 


Please send free folders giving information on adding 
riflery to our camp program. 


CAMP NAME___ 
YOUR NAME_ — 
ADDRESS__ 


sist interested camp owners and directors 
in getting started. 

Mail the coupon below for a set of free 
booklets describing how easily you can 
add supervised shooting to your activities. 
And when you start, remember that for 
years of sport, long-life, economy and all- 
around shooting qualities, there’s nothing 
like a Winchester. 


S 
>. 


? WINCHESTER 522 RirLes 


TRADEMARK 
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Current Meetings, Activities 


Reported by ACA Sections 


New 
January 11 at the Museum of Nat- 
ural History, New York City, to 
“Personnel: Recruitment 
and Practices.” Dr. E. DeAlton 
Partridge, President of New Jersey 
State Teachers College, Montclair, 
spoke to the group. Following Dr. 
Partridge’s talk, study groups gath- 
ered to discuss personnel practices. 


discuss 


supervision, job descriptions, and 
training — for both resident and 
day camps. Margaret Werthman, 
chairman of the 1958 Camping 
Fair, announced the annual event 
will be held April 18-19 at Camp 
McAlister, Huguenot, N. Y. 


New Jersey Section’s 
Barrel Session took place at the 
Orange YMCA on January 7 fol- 
lowing dinner. Topics selected for 
discussion were: How Should Prob- 
lem Children Be Handled in 
Camp?; In What Ways Can Camp- 
ers Participate in Camp Govern- 
ment and Program Planning?; How 
Can Good Staff Relations Be At- 
tained?; and What Are Some Suc- 
cessful Waterfront Programs and 
Activities? N. J. Section ACA An- 
nual Workshop is_ scheduled for 
Saturday, February 14 at Cathedral 
House, Rector St., Newark. Small 
sessions are being planned to in- 
clude: Day Camp Operation; Canoe 
Trips; Dramatics & Choral Read- 
ing; and Foods. A noon meal and 
social hour are also on the agenda. 


Members of Lake Erie Section 
took part in their annual Winter 
Workshop, December 30, at Camp 
Cheerful. Larry Eisenberg, national- 
ly known author and recreation spe- 
cialist, was guest speaker. “Super- 
vision,” its meaning, and how to do 
it successfully, was 
discussion at the Section’s January 
14 evening meeting. 


Cracker 


At the Michigan Section Cracker 


the topic of 
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York Section members metBarrel Session held in Ann Arbor. 


December 19, the following officers 
were elected to full two-year terms 
after having filled vacancies during 
the past year: Ralph Obuchowski, 
2nd Vice-President; Arthur Lusty, 
Treasurer; and Stanley Michaels, 
Member-at-Large. Cracker Barrel 
subjects included: The High Cost 
of Insurance, A Method of Coop- 
erative Volume Buying to Reduce 
Purchasing Costs in agency camps. 


Private camps were mainly con- 
cerned with Costs. Trends on A 
National Level. and Counselor-In- 


Training Programs. 

MCA January 18 meeting fea- 
tured Hugh Ransom, ACA Execu- 
tive Director, who spoke on “The 


National Camp Picture.” Small 
group sessions discussed Camp 
Maintenance Program, New Ap- 


proaches in CIT Program, Camper 
Centered Vs. Activities Centered 
Program, and School Camping. 


Region V, Chicago Section, had 
“Creative Activities in Camp” as 
the theme for its December 14 
meeting. Keynote speaker was Jean 
Sanford, coordinator of Outdoor 
Education and School Camping at 
Antioch College. Following Miss 
Sanford’s speech, the meeting di- 
vided into three interest groups: 
Arts and Crafts, Music, and Drama. 


Chicago’s January 13 evening 
meeting began with a social hour 
around the punch bowl, followed 
by a pancake supper and panel dis- 
cussion on “Camping and _ the 
Teenager.” Bernard M. Shiffman, 
executive secretary of the Division 
on Recreation and Informal Educa- 
tion of the Metropolitan Chicago 
Welfare Council, was moderator. 
The topic for the February 22 meet- 
ing, to be held at McCormick 
YWCA, will be “Summer Careers 
in Camping.” 





‘DO MAINTENANCE COSTS 
TAKE THE PROFIT 
OF YOUR WATERFRONT? 


| 


| 


| Consider a 
_ HECKEL Fiberglass Snipe 
e All Fiberglass Sailboat 


e Aluminum Mast & Boom 


® Dacron Sails 


Write for Details 


HECKEL PLASTIC PRODUCTS 
525 West Abbott St. 


Indianapolis, Indiana 











TODAY'S 
FAYING 


the Sunday Magazine of the 


NEW YORK 


Herald Tribune 








—is the media used 
by leading camp directors 
| year after year 


to enroll new campers. 


Write or call 


for further information 


about our Camp Directory. 


New York Herald Tribune 
SCHOOL & CAMP SERVICE 


230 West 41 St., New York 36 
PE 6-4000 


| _——i 


| 





have a cleaner 


LAKE * POOL: POND - STREAM 


within 48 hours with 


ALGAECIDE 


(AQUATIC WEED KILLER) 


the effective method for 
eliminating lily pads, water weeds. 
algae, water scum, and insect larvae 


Water weeds, algae, and water scum attract flies, and mos- 
quitoes, breed other insects, and create foul odors. Now, 

{adijijam you can eliminate these problems, with one treatment of 
Parko Algaecide which will last from three to ten years. 
And, it’s so simple to use—merely spray Parko Algaecide 
over the water surface, and, both submerged and emergent 
weeds and scum will be killed within 48 hours. 


IT’S SAFE! 48 hours after treatment, your lake, pool, 
pond or stream can again be used for swimming — except 
now you can really enjoy it. And, a treatment with Parko 
Algaecide will improve fishing, swimming, and boating. 


IT’S ECONOMICAL! Only alittle Parko Algaecide is 
required to do the job...and a single treatment leaves a 
residual effect for such a long period that the cost is amaz- 
ingly low! See for yourself. 


until your campers complain of terrible conditions—do something about it 
now. Write to our Camp Maintenance Department today for complete litera- 
ture and prices. Also ask about Parke-Hill’s other fine sanitation products for 
cleaner, healthier camping. 


PARKE-HILL CHEMICAL CORP. 


29 BERTEL AVE., MOUNT VERNON, NEW YORK 
MOunt Vernon 8-7220 
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News of Sections 


On January 6, Minnesota Sec- 
tion heard Rev. Douglas Hender- 
son, headmaster of Breck School, 


speak on “The Underlying Purpose 
of Camp Program.” The following 
Section committee chairmen were 
appointed for 1958: Standards, 
Sally Erickson; Program, Bob Mc- 
Kinley; Membership, Toy Jambeck; 
Finance, Les Schaeffer; Legislative, 
Charles Wright; Nominating. 
Laurel Ihfe; Research, Clarence 
Oseli; Hospitality, Jeanine Bros- 
sard; Newsletter, Mary Gentry 
Chairmen for Leadership Training, 
Day Camping, and Publicity will 
be announced later. 











Carl Mesle, Region V 


St. Louis Section plans a Camp- 
craft certification course, to be held 
on five consecutive Saturdays begin- 
ning March 1, at Lindenwood Col- 
lege, St. Charles, Mo. An examina- 
tion will climax the and 
ACA ratings will be awarded those 


COUTSe, 


who successfully complete the pro- 


gram. 


Carl Mesle, chairman of Region 
V, spoke on “Spiritual Values in 
Camp,” at the December meeting. 
He stressed the point that spiritual 
values can best be developed in 
camp by selecting a staff who are 
themselves of spiritual quality. 


Wisconsin Section held its first 
1958 meeting at Hubbard Lodge in 
Milwaukee on Saturday, January 
18. Following an afternoon work- 
shop and buffet supper, movies 
were shown of the Ray Bassett Me- 
morial Dedication at Bradford 
Woods. 
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Deep-Water 
Pier Problems 


Free-Floating 6 











Solves 


Raft or 


Shore Anchored 


Dock 





Write now for illustrated 
Bulletin on new Standard 





iT i hey bal, ichelele és 


Factory: Dept. C, 2836 S. 16th St. 


Here, for the first time, 
is your modern solution to safe docking 


















in deep water, sharp drop-offs, muddy bottoms! It’s 


the new STANDARD STEEL FLOATING DOCK 


Rides 
steel 
shifts. 


pontoons. 


the waves like a big boat — on new leakproof 
Replaces unsafe steel drum make- 
Basic unit, 6’ x 16’, with Standard Steel em- 


bossed, nonskid deck, carries up to 20 people, all 


Standard Steel 


width 


man installation. - 


accessories. Adapts to any length, 
with bolt-on 6’ x.8’ floating sections. Easy one 





Stondaid Sizel PRODUCTS MFG. CO. 


America’s Leading Producer of Modern Waterfront Equipment 


Milwaukee 15, Wis. 





Eastern B.anch: 9-11 Bennett Rd. 
Englewood, N. J 





BIG NEWS IN NETTING FROM 1 woavieteines 


GOLD MEDAL 
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ANNOUNCING A NEW, IMPROVED 


Linen Volleyball Net 








Beats All Competition in Quality and Price 












New York 


Tougher, Stretchfree, More Durable! — 
This new, standard, 32-foot volleyball net 
is made of fine linen seine twine, and com- 
bines linen’s big advantages in a net that 
looks better, lasts longer. It’s priced low, 
too — a more economical net in many ways. 
Offered in two styles by both of America’s 
two leading lines of sports netting... 





GOLD MEDAL Style +LD-3230-VBC (steel 
cable), and #LD-3230-VB (rope cable). 


INVINCIBLE Style #+LB-3230-VBC (steel 
cable), and #LB-3230-VB (rope cable). 


Note how tie strings 
hold the net in tension. 


See Your Nearest Dealer 


“A Net for every purpose...a purpose for every net.” 


THE LINEN THREAD CO. INC. 


418 GRAND STREET @ PATERSON 12, N. J. 


San Francisco 


Baltimore 


15 


Chicago Boston 














RONALD Booksifor Better Camps... 
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CAMPING 


A Guide to Outdoor Safety and Comfort 


By Artuur H. DesGrey. Based on the ex 


perience of seasoned campers, this book 


shows how outdoor living can_ be made 


comfortable and reasonably tree trom haz 
ard 


Discusses camp selection, camp manage 


The THEORY of CAMPING 
An Introduction to Camping in Education 


By Frank L. Irwin. This book shows how camp 
ing can have an important role in the elementary 
or secondary school program. Explains educational 
aspects of organized camping, specific methods for 
achieving educational goals; emphasizes counselling 


< 


$3.25 


techniques. 


ARCHERY 


By Naravie Reicuart and GitMan Keasty. Top 
guide to establishing a relaxed shooting method. 
Explains all fundamentals draw, aiming, re 
leasing, scoring, etc. Describes competitive individ 
ual and team events, novelty archery events, tour 


a ie “ : 
naments. /2 ilis.* $1.95 


SOFTBALL 


By ARTHI kk Ze NORI N. An Cas) LO-USE 
scribing the duties and essential skills for each post 


manual de 


tion and the fundamentals of batting, base running, 
and team play. Contains the Official Rules, details 
on construction and care of equipment. Rev. kd., 
40) ills.* $1.95 


ROPING 


By Bernarp S. Mason. Indispensable tor camp and 
recreation leaders, this book gives a complete de 
scription of the art ol roping. Progresses trom basi 
flat and vertical spins through conventional stunts 
to the most difficult and spectacular tricks. 8/ alls.* 

$1.95 


DANCES and STORIES 
of the American Indian 


By Bernarp S. Mason. Preserving the American 
Indians’ dances. this book includes 68 authentic 
examples and the fascinating stories behind them. 
Fully illustrates basic steps, costuming, properties 
essential to recapturing Indian ritual. 140 ills., 3 


x 10. $5 


musical scores. / 


*A book in the Barnes SPORTS LIBRARY 


At bookstores, sportinggoods stores, or from: 


THE RONALD PRESS COMPANY 


with minimum effort and expense. 





ment. sanitation. first aid. water supply, 


recreational activities. tuel. storm protes 

tion. weather indications. what to do when 
—_ . 

lost, camp cookery, tood supply, fishing, 


msect repellents. S3 photos. $3 


Boy's Book of FROGS, 
TOADS, and SALAMANDERS 


By Percy A. Morris. 


of animals that can be found in any neighborhood. 


All about a fascinating group 


are easy to capture, and sate to handle. Includes 


all common amphibians of North America; tells 


how Lo catch and ralse them. ] >] photos. $4 


Boy's Book of SNAKES 


By Percy A. Morris. A fine 
reptile world. Book 
them, 
Includes data on 


} 7 
iK¢ bite 2 


introduction 

tells how to recognize snakes. 
where to find how to catch and handk 
harmless ones. 


and 


DOISONOUS Species 
i i 
Qrvrawin gs 


mh, 4 
%5.91) 


| 
nmrst aid for sn. photos. 


START ‘EM SAILING 


By Gorpon C. Aymar. The ABC’s of sailing 
ratt. Shows how to handle the jib and 


1] ] ] | 
tells how to sail to windward, tack, jibe. 


Stall 
| 
MalnSall: 
| > 
run peror;re 
= i ( ompilet mstru 


106 photo 


MOOT Y 


) 


the wind, make a 
On making a dock and reefing 


tions 


didgrams. 2.0 


KITES 


Fow Ler, Jr. A fascinating hobby 


By H. Waccer 


; > ] | ' 
tor enthusiasts of all ages. Details materials and 


construction = oj all kinds oO] kites. methods oO} 


decora 


and 


70) alls.* 


| | , 
launching, ways of flying, novelties 


tions, tournaments and contests. etc. $1.95 


The Junior Book of 
CAMPING and WOODCRAFT 


By Bernarp S. Mason. For the young outdoors 
man who wants to learn the way of the woods. 
Teaches by word and picture the handling of jack 
knife, ax, and saw; making camp beds: pitching 
tents; choosing the right wood and laying a fire: 
etc. 315 photos, sketches. 8 x 1]. $3.50) 
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How Cooperative 
Efforts Can Lower 


Fire Insurance 
Rates 


Based on a report by 
Sidney B. Alexander 


HIS IS A short story of how 

one Section of ACA took the 
“bull by the horns” to help correct 
insurance-company procedures af- 
fecting camps. For a_ period of 
years, it was felt that rates for fire 
insurance for summer camps were 
too high. 

The writer, as chairman of the 
New York Section Insurance Com- 
mittee, undertook to find out just 
what caused these high rates. It 
soon became apparent that at least 
part of the difficulty lay in the legal 
definition of just what summer 
camps represent . 

Summer camps had been relegat- 
ed to the category of “summer ho- 
tels,’ “hot dog stands” and other 
purely leisure-time recreational pur- 
suits or services. There seemed to 
be little realization of the fact that 
a Summer camp its truly an educa- 
tional pursuit. It is only recently 
that the federal and some state gov- 
ernments have begun to acknowl- 
edge that camping is the summer- 
time continuation of a child’s edu- 
cation. 

legal implications of these defi- 
nitions directly affected cost of fire 
insurance. Inquiry revealed that for 
“rating” purposes, the risk on fire 
insurance in summer camps was 
akin to that of “hot dog stands” 
and “summer hotels.” 

It can be safely said that, be- 
cause of high rates, there are few 
camps which carry 100‘¢  insur- 
ance, and not many that carry a 
sufficient amount so that they would 
collect 100° of any loss. The 
problem confronting camp direc- 
tors is to find some method of re- 
ducing fire premium rates. 

Fire insurance rates are set by 
organizations Of which the insur- 
ance companies are members. In 
New York, it is a New York Fire 
Insurance Rating organization. 
Massachusetts, Rhode Island, Ver- 
mont and Connecticut are covered 





ATTENTION: Camp Operators 


for a most popular activity suit- 
able for large and small camps. 


~ 





Choose CERAMICS 








Our new 68 page catalog will be 
mailed gratis to camp operators — 
50¢ to others, deductable on first 
order of $5.00. 


We feature one 
of the nations 
largest complete 
stocks of hobby 
ceramic - supplies 


and equipment. 








Note our new address 


house of 


2481 MATTHEWS AVENUE MEMPHIS 8, TENN. 





ceramics 








READY TO SERVE YOU IN '58 


AMERICA’S FINEST 


PADDLE BOARDS 


Flutter Boards 
MOHAWK CRAFTSMEN 


Califon, N. J. 














READY SOON 


1958 CAMP REFERENCE AND BUYING GUIDE 
To help you achieve BETTER CAMPING for ALL. 


Reference information on all phases of camping 
plus comprehensive Buying Guide. 


The 1958 CAMP REFERENCE and BUYING GUIDE will be sent to 


all ACA members. Extra copies for your key staff people can be 


ordered now at $2.00 each from 


GALLOWAY PUBLISHING COMPANY 


120 W. 7th STREET 


PLAINFIELD, NEW JERSEY 
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by New England Fire’ Insurance 
Rating Association. 


a 4 - a / A a 
There 5 More Fun for Everyone The method of rating by the as- 


on an AMERICAN TRAMPOLINE sociations would seem to be very 
— 


complex. There is a different rate 
en . ==> for every type and category ol 
building, and different methods of 
rating. For example, an ordinary 
cabin with no fireplace or chimne: 
or cooking facilities would have one 
rate. A building with these facilities 
would have a higher rate. 
Classification plays a big part in 
determining rates. Under the “class 
rate” system, all camps with certain 
types of buildings have the same 


* 50 <n 7 rate. A camp that has all sorts of 
ms - ie fire equipment, and proximity to a 


or : fire department, gets no better rate 
PROVED RI ee —— FREE than one which does not have any 
SUPERIORITY a : | of these facilities. Yet, if a fire in- 
Write for new lit- memen tmctin a Li 
There is no substitute for an American Trampoline in build- erature just out urance inspector SnNoul¢ come Into 
ing real enthusiasm for the sports activities at your camp. on the wonderful a camp and state that, in_ his 
TRAMPOLINING is something that everyone — young and a of — Opinion, a fire extinguisher should 
; mas nad can Trampolines. | iar ae 
i aeavr som Yo We of fon ening, wte-avn | empauey || bein a certain building — that it 
U . , ‘ , . 
, — ry on 08 ang — gr se ste awe can Trampoline to If the extinguisher IS not immedi- 
active and enthusiastic over ate , | 
hould oF the program ately placed in that building, the 
a well-developed sports program, there shou be an and the budget . Res — 
American Trampoline in your camp. Remember—there’s —of every camp! camp will get a “debit rating and 
more fun for everyone, with an American Trampoline! $99.50 and up. its fire premium will go up. But if 


the camp put a dozen extinguishers 


The AMERICAN TRAMPOLINE CO. = Seteece in a given building on its own ini 
C ° JEFFERSON, IOWA In a given Dullding On its own initia- 


tive, there would be no decrease. 























Questionnaire Sent 





It would seem obvious that the 
amount of insurance carried by 


Sy 
camps as a whole, as compared 
, 1 : | | 
Redboo S Cy) with the premiums paid and actual 
fire losses sustained, should govern 


the question of the rate to be 
” ‘ charged. 
Circulation Is Some time ago, to tackle this 
problem, a questionnaire was sent 
, J to each camp in the New York Sec- 
Constantly Climbing! tion. The Association of Private 
. Camps did likewise. Most of it was 
concerned with the premiums paid 
for insurance policies for the past 
five years and fire losses sustained 
during the same period. Material 
developed by this survey was pre- 
Marcu 1958 Issue — 2,600,000 sented to the different rating orga- 
nizations. There was also presented 
600,000 information concerning the nature 
For information about of the programs and equipment at 
camp advertising and summer camps for the purpose of 
securing re-classification of the 
camping category. 
Ethel F. Bebb Following is a statistical summary 
of some of the results accomplished 
through this cooperative enterprise. 
230 Park Avenue (Keep in mind that each rating 
New York 17, New York bureau used a different procedure. 
| Some rated individual structures. 
Some gave a flat reduction of 10‘; 





New CIRCULATION GUARANTEE BEGINNING 


rate card, address: 


Redbook Magazine 
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and some resorted to “class rate.) 
Annual Fire Rates Per $100 
of Value 


( il } elected ! ! 


/ illo Priot Sure lifer S 
New Jersey Ss! 
: 894 
69 
13 79 


Pennsylvania 
Vermont 
Massachusetts 
New Hampshire 
Connecticut 
Maine 

New York 
Statistics supplied by Camp Broke 
lead us to the belief 


Campalen 


[hese results 
that if this insurance 
were continued on a national basis, 
fire imsur- 
ance rates considerable 
On a_ national the 
Sections could also inquire into the 
ever°r\ 


downward revision olf 
would be 
basis. 
re-adjustment of rates fo! 
other type of camp insurance. 
We in ACA should not under- 
rate our own “Standards Program. © 
At the present time, failing statisti- 
cal comprehension of these stand- 
ards on a national basis, the rating 
boards believe camps to be too few 
lor a rating. 
[his narrow approach by the rating 


separate msurance 


boards keeps camping in the “hot 
dog stands” category. 

Cooperative effort on the part ol 
camp and 
help considerably to raise the level 


owners directors would 
of camping and its recognition as 
an educational activity in the eye 
of the public and governmental 
officials 

The writer is bold enough to take 
the firm attitude that premium rat- 
ing is unfair when on a 


“class” basis alone. Insurance com- 


made 


panies would do well to make a 
personal inspection of each 
and of the hazards involved. Those 
with poor ratings should pay move 
than those with good ratings. 
Camps that are so built and con- 
ducted as to minimize hazards 
ought to be rewarded for that care 
and not made to bear part of the 
loss of the poorly built and badly 
conducted camp. Furthermore, vary- 
ing rates would be a special induce- 
ment to the latter type of camp to 
re-appraise operations and elimin- 
ate hazards. Such a rate structure 
would help reduce the apprehensive 
feeling on the part of most camp 
owners and directors that they are 
greatly under-insured, due to the 
limitations of their budgets. 


VarlOUs~ 
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CLASSIFIED ADVERTISEMENTS 


HELP WANTED 


SECTIONHEADS. General Counselo! an 

Dietitian wanted for Co-ed Private Camp 

in Laurentian Lake Pembina Camp, 4/92 
real, Canada 


Victoria Avenue Mont 


DIRECTOR fo! 
nnpnort 


wanted. An op} inl 


and develop a new camp now unde! ! 
truction. Write YWCA, 610 Nort Jacl ! 
Street, Mi ef \ consin for inf ma 
tio! 
COUNSELORS Sma oed eena iit 
watel alin cam} Boothba' Maine 
Lester Rhoa 51-1 6) Ave! Litt 
Neck. New YyY | 
CO-DIRECTOR Camp for orthopedical 
handicapped chiliadre! Administrative ana 
ipervisory experience required. Writ Be 
79, Camping Magazine I 
WAH-KON-DAH Private Co-ed 2n1d 
yeal uccessful boys camp opened iris 
init last season and willl increase tal 
Excellent ance advancement and Ion 
time association. Male, female and married 
couples ages 0-40 for eneral cabdin 
swimmin and mall crait watertiront 
heads pianist and leade! food 
teward registered nurse trippers with 
proven out-doo! kills, arts, crafts head 
fishin ind ca ni dancin riflervy head 
nit heads piannin n professionali camp- 
in areel Write B ressier. Wah-Kon- 
Dal Ri Mount, Missouri + = > 
BOY AND GIRI COUNSELORS Wat 
ont Directo! Cook and < tant Cook 
in Co-€ atiol Cam} fo! Inderpri\ 
ileged children Jul l to AU IST ] SAai- 
ar determined by qualification Write 
The ' ntee! America, 2801 Lombard 
Avel f Evers Wa 1! ton 


HEAD COUNSELOR—for ion erm ass 
iation wit! leadl! laine Boy Cam 
7-11). Experienced in ail phases of camp- 
in personnel ind rogram Writ 30% 
71, Camping Magazine ba, 3 

COUNSELORS Waterfront, cralit mush 
must play plano) eneral cabin, archery 
rifier\ NRA experience); age: 19 plus 
Season 60 days, Private Boys’ Camp (7-11 
Maine. Complete history, references Llal 
in first letter, with photograph. Write Bo: 
72, Camping Magazine iZ, 4, 4 
COUNSELORS FOR PRIVATE Michigan 
coed amp General Cabin Waterfront 
Campcraftt Musi Dramati Arts A 
Crafts Ridin and Trippin Write to 
Camp hel 19647 Roslyn, Detroit 21 


Nahel 
Michigan 


DIVISION heads for well 
‘o-educational camp 
uthern California 
experience and 
other pertinent 
Box 575 Campin 

, 


s 


EXPERIENCED 
established, private <¢ 
i 160 children, 1n so 
Please submit resume ol 
education, togetner with 
personal data Write 
Magazine 


_ 
AUi 


Summe! 
couple 
year®rs 


riding, aren 


COUNSELORS 


Leadins Ho Ss 
camp in Main¢ 


Waterfront head, 
to head group six through eight 
waterfront, athletics, riflery 
ery, drama, general. Reply to Directo! 
71 Hix Avenue, Rye, New York im Bae a 
PROGRAM DIRECTOR 
CHILDREN’S summer camp. New 
State Qualified to supervise and 
program, staff, etc. Also watertiront 
arts & craits pioneering, tennis 
struction, and photography counselors 
Write complete educational and work 


COED 
York 
direct 
con- 


background, Box 564, Camping sengeeine. 


HELP 


WANTED 


COUNSELORS Waterfront unit heads 
Camp cralt. pioneer ins tepee Villas ¢ and 
eneral counselct! Fight-week camp 
A Cal I Girls 34 Nort! St! 
Stree Readi Pen! ania .. a oe 
CAMP SOMERSET for irls in Maine has 
4 +4 . . . 
nin atl for swimming instruc- 
to! AR( Vater- ng, athletics, crafts 
dramatics, canoei1z sailil Pr olf rifler. 
oY ; ' + Srairid ‘ : . " - " e 
LenctII rippin riains and renerali 150 
campers 20 Sstafi Applicants must be 2] 

‘ . + ‘ t 4 } , , "v7 

years Of age with previous camp counselor- 
ne experience. Salary range $250-$500. de- 
endin n experience. Write Allen Cram- 

e! 300 Central Park West. New York. New 
~~" 2 : 
york ;. 2. a =. SS 
. DT ’ " 

GIRLS’ CAMP in Maine has openings on 
taftl for waterfront anoeing, athletics 
enni dramatics olf idin Applicants 
m t wpe 21 year OI age wit] previou 

‘ , 
ampil erience Write 30x 584, Camp- 
y Af. ' ‘ : 
i sia Ad t i } 2 4 
~ J 2 


CAMP COUNSELORS male and female 


rt 7 ree *? , ‘ ; 
al and crat physical education, canoe- 
nikin Camp crait, group, for co-ed 
’ ire? ~ . , .. zr _ 
, reenpi am) Cam] White Mountain 
iy, ark Awe) 4 | . , 
4 ark Avenue Richmond, Virginia 
l ) 


CAMP DIRECTOR $1000—6 or 8 
VEeCKS season hs rmanent Gir] Scout 
Camp ( nsidered Write Box 567 
(fampin > 7 ) 


$700 to 


upies ce 
“ 


Magazine 


VANT COUNSELORS and instructors in 
dij PNases Of program in fine co-ed camy 
Glen-Barry 1100 Home Hartsville S.C 

Yo 


RAQUETTE LAKE GIRLS CAMP, Adiron- 
1 K Welt it Dp! 


dar omes applications for water- 
rol K1l! anoell! Salling, trippin: 
enn lf, } wpetry and nurses. Brother 
camp across he Lake Write Raquette 
| e Girls Cam] 166 East 23rd St Brook- 

OO, N. Y a 
COUNSELORS Adirondacks [wo Co-ed 
Camps. Married, single, 20 plus. General 
opecialists Creative dynami: 


programs 
Ss 13! 


campers 6 to 14 or pI 
l7. Non-educational openings, Non- 
nominational Quaker leadership, Ear! 
Hume 6 Colonial, Scarsdale, New York 
_ 

ce a 


‘ +f } 
vA Nn + 


teenager 


aisO 


BERKSHIRES, CO-ED. Openings for 


quali- 


hed men and women. Over 20. Workin 
couples. Waterfront, Crafts, Athletic, Uni 
Heads Genera! Write R F Gilbert 7 


Ww York 17, N. ¥ : 


Ne 


East 42nd St 


DIRECTOR GIRL SCOUT CAMP 


Established camp on Lake of the Ozarks 
Missouri. June 13-August 24th. Two week 
essions, 125 girls per session plus spe- 
cilalized programs. Responsible for Staff 
rraining, Supervision, Administration, Pro- 
yram, some pre-camp planning Experi- 


Write stating 
experience, salary 
incil of Girl Scouts 
Kansas City. Missouri 

1: 


ence required, over 25 
fications education 
Kansas City Area Ct: 
1005 Grand Avenue 


quali- 


) 


~ 


$900 to 1300 — 10 


GIRL 


WEEK SEASON 
SCOUT CAMP 
Counselors: Assistant Director, health su- 
pervisor, dietitian and waterfront staff. 9 
week season. Girl Scout camp in Chesa- 
peake Bay Area. Write Box 591, Camping 
Maga,ine i. = 





Additional 
Classified Advertisements 
Appear on Page 50 

















HELP WANTED POSITIONS WANTED 


CAMP TAKAJO FOR BOYS PERMANENT: Five vears private camp 
, ’ , _ :; perience. secretary, Organizational! 
ON LONG LAKE, NAPLES, MAINE ngage crete pee seaport 
Has openings for head and assist tural college raduate strony: 
neering and trippin head and assistan animal science backvround 
tennis, head arts and crafts ur Camping Mayazine 
rrapny\ 
mature peneral ct ; . 
campers Please write EXPERIENCED 
63 Arleigh Road, Great Neck, Long I woman, intel! 


~ 


New York 


{ 
, 
t 


COUNSELORS Southern 
camp. All specialties and 
tated instructors for 
waterfront. Cooks and 
and doctor. Excellent , : : : , 
tunitv for advancement ' PROGRAM WATERFRONT 
the s. 8001 Dorchester ‘hic: Camp Director and Camp 
Illinoi: nband - Teacher: Wife - 
21) years Camping Exper! 
Mrs. David L. Dalglei 
HEAD COUNSELOR male (about 30) {- ware Street ndiana 
perienced. Brother-sister camps, Massachu 
Berkshires Men and Wo 
11S archery canoe 
maiors. anor | n i _ team li Veal 
Women ‘el s and ratin r I wes I irl camp 


‘+ 
Aa 


CRAF'I COUNSELORS 


j ( 


) “ek onnec- = WATERFRONT 
ine can supply — oY ) years campi 


30vertise 


COUNSELORS 


and ¢ eriens 


natics. Girls’ ci Pp in Adirondack rite nA —T 
apthagy "ing —ohnco MARRI 
Be ' JIOi Camp! ‘ ; A 4 ey ‘ 

. ? 


DIRECTOR: For hoped \ ndicay ri Be ¢ 56! Campin 

ped Children hs ily uly 

August Must 

Excellent camping faciliti located 

: . Chi A abit We one CAMP DIRECTOR 

CLASSIFIED SECTION ried couple. Write Box 593, Camping Mag- Experienced Camp Director, m 
i} | Q) veal campl! 


i 
" 4 
hid M 


’ 


a 


CAMPS FOR SALI 


_AMP NORTHERN WISCONSIN 
- oo ideal camp fol ir Beautiful 
OSITIONS ope! n lake 5 i s. Accommocs Reason- 
st DOYS Camps. on men able al with owner. W 30x No. 55 
O' ‘ years , William A amping Magazine 
Director, Adir K ‘Oo ; 
Box 92° Favette 








SEVER< L I 
Nation’s fin 


t 





ey At) 


1,200 CAMPS & SITES 
FOR SALE 
$15,000 and Up 


One of the largest and most 
chool and camp realtors in 
States. Established 32 years Exch 

elling camps, day and pnoarding schools 


« ] ‘ | ’ " t y 4 ~ ‘ 
Appraisals tor aii } irposes W rite list 


COUNSELORS VERMONT 


¢ 


7 . . } “ ‘ 
Specify locations 


+? re +i +4 ~~, 
A Aa sd 


1 ' . r9 ‘m4 . ’ ‘ : 
copies pi i < i j | ; hs ? iin ‘ } j afi f . Ol a rac lveé Orme 
: 7 


‘ , 
‘ 


reterred tf 


, ' ; , 
which can not be delivered 


Oaks Camp. 717 West SCENIC TEXAS HILL COUNTRY estab- 
1° lishec ; tock Buildings, Swimmin 

; “on Equipped. 7 ‘ither sex 
month some readers MI or both xXimity Iniversities make 
\ lowin camp 


ING MaAGAZIN1 missing one SERVICES eas 1. 1958 eservations already in 


im] ie ADVERTISING PICTURE POST 
nerfect answer t your adver 


Produced trom cole ‘ 


oO! the addresses. This 


Rou 
D.C 
’ | 1 : al ark 
STOCK Dad : i Uecs. ) > od 7 ap i Wal marek 
property, Mi: iver f through pro- 


ap 4 . +o} ’ 
KIMAateiy j 


CONSULTATION SERVICE wi r bei iful nd and water- 
Do vou Know the "aq ] All} of ‘ aA! ! i 1] rovi id O% iT) | nin and Wim 
T cic r) / as i ‘ i lil j 7 : ries nigcn HU x 


1 
’ = ’ . a 
i We are available to 
i. ; 1 ia I ale OI camp jf} perties 
picase send both ol and Budget Analysis Exclus 
of successfully operating camp: 
dresses least one mon WILLIAM V. DWORSKI ASSOCIATES 
_ 245 McKinley ve New aven 15, Conn 
ACA members should 1 2 


} Recreation, and 
nce : Stor" oO rooms 
© 000 ! ¢ Write Lena 

' Alexandria, Va 


or 
lve Stins side! 


and site 


, LONG ESTABLISHED prestige girls’ camp 
contact ITs Woods, in Adirondacks. Accommodates 100 camp- 
"S. 7s lled for 1958 irector wishe 

CLASSIFIED ADVERTISING RATES eivngy D ; po he 1f 
] Tlie LO! one ‘AaSOT) ] 

20¢ per word des 1 W) ox 590, Camping Maga 


] ) 
i F 





Martinsville, Ind. 
scribers should aC AMPING Box Service, if desired — $1.00 per insertion 


\ 
. ~ i — $l. rtion | 

MacazineE, 12 St., Plain a, 8 Cee WAS gor ie ,A ALI 
payable in advance Only one 1 ‘y bound volume of 
fel , - Campi 1948-1949 $10 
ee N. J. Send wed and inquiries to Strongls und in 1 buckram hard 
CAMPING MAGAZINE cover. Name iblication and years 
’ tamped in gold. Draw check to and mali 

120 Ww. 7th St. Plainfield, N. J. with order to 

Camping Magazine, Plainfield, N. J. 
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10% DISCOUNT 


ON ALL ORDERS 












| GOLDEN CAMP 
PLACED AT THE ; 
COLLEGIATE EAGLE SCOUT 
AMERICAN CAMPING Your Price Your Price Your Price 
i 1-49 @ .38 ea. 1-49 @ .60 ea. 1-49 @ .2/ ea. 


CONVENTION 


BOOTH 29 







WY 50-99 @ .35 ea. 
Y 100-249 @ .33 ea. 
‘ Y 250-499 @ .30 ea. 

a 6500-999 @ .27 ea. 













IM& up @ .40 ea. 


“ 


# 


FREE ANY 
CP IMPRINTING | 
on orders of 250 _— 
pens or more. CAN BE 
Lesser amounts IMPRINTED 
= only .O5¢ per ; on pen barrel on 


req vest 


a pen extra. 

















50-99 @ .55 ea. 
100-249 @ .50 ea. 
250-499 @ .48 ea. 
500-999 @ .45 ea. 





50-99 @ .25 ea. 







250-499 @ .20 ea. 
500-999 @ .18 ea. 
IM& up @ .15 ea. 











GUARANTEED CHOOSE YOUR CAMP COLORS 
UNCONDITIONALLY 7 CAP COLORS 13 BARREL COLORS 
TO ALL Black Black Pink 
AMERICAN CAMPING — gy a 
ASSOCIATION Pink, it. Blue Purple 
MEMBERS Red Teed oe 
range Dk. Green F 
elrr An 13 









































CHATHAM 
NEW JERSEY 





WRITE SCHOOL PEN COMPANY 








fi CAMP PACK 
5 PENS - POCKET CASE 


MEMO PAD 


MEMO 








Your Price 
l- 49 @ .90 ea. 250-499 @ .78 ea. 
50- 99 @ .85 ea. 500-999 @ ./5 ea. 
100-249 @ .80 ea. 1M &up @ .69 ea. 




















INDEX TO ADVERTISERS 
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EQUIPMENT * SERVICES * SUPPLIES 


Ever wish you could avoid ted! 
Ous retteration of game rules to 
,our campers? The Program Atds 
Co., 5SO Sth Ave., N.Y¥.C. 36, has 
come up with visual coaching kit 
for such games as baseball, soft 
ball, basketball. etc. 


are sturdy, lightweight, all-steel con 


*Playmasters 


tructed wall boards, each having 
ovable lifetime magnetic playe: 
pieces, non-glare chalk-writing sui 

face, a magnetic chalk holder and 
eraser, and interchangeable self-ad 

hesive labels which show. position 
and player numbers. Write Program 


Aids Co. for particulars 


\ unigue tribute to the strengt! 
and stamina of Old Town canoes 
was paid recently, when four in 


‘ 


trepid young men only two o 
whom had had previous canoet!ng 
experience successfully conclud- 
ed a 5,600 mile canoe trip trom 
Denver, Colo., to Old Town, Maine 
Phe used two 16-foot. 70-pound 
wood frame and canvas covered 
Old Town canoes. Write Old Town 
Canoe Co., Old Town, Me. for in 
formation on their long-life « 


for camp use. 


Delicious Chicken Au Gratin is 
Yeing introduced by Suter’s Foods 
nc., Sycamore, Tl. Containing 
cooked boned chicken blended in a 
ich cream sauce with New York 
Herkimer and Parmesan cheese, it 
comes packed 6 - 50 oz. cans to 
i case: each tin will make 10 - IS 
senerous servings. Campers will find 
this an extra special treat. Clip-on 
menus and cost charts are available 


from the company. 


\ boon to camp waterfront sale- 
ty is Schueler & Co's. Schuco-Ambu 
life-saving equipment, which ts sim- 
ple to operate and works indepen- 
cently of all utilities. The Schuco- 
Ambu Resuscitator, always read’ 
for instantaneous use, is a_ face 
mask attached to an air bag, which. 


\mbu 
and 
‘tals 


lift St 


Next 
probably 
Do vou 
lined up? 


ine 


Informa 


adva | 


Camping Adve | 
and manufacturers mentioned in the 
issue, wholeheartedly welcome you 
inquiries concerning their products 
lake adv intace Ol ihe opportunit 
tO keep abreast Oo! tne fats C jul; . 
ment and supplies | vritine fo 
complete information 


5 
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Al Young — Joe Young and 
Dan Kramer say “Hello Again” 
© 156 CAMP CHEMICAL PRODUCTS 
* Nationaily known 
* Nationally accepted 


ecoo@aee@ Ceeseeeoeeeecoe@eesesseceeeeeeeecneet ee 8 e 8 


Nationally advertised 


POISON IVY KILLEI 


WEED |! Lt ~ 

DDT LIQUIDS W CHLORDANI 

DDT POWDERS W CHLORDANI 
LIQUID OR POWDERED CHLORINE 
DUST REMOVERS 

MICE SEEDS 


ANT & RAT POISONS 
DISHWASHING POWDERS 
GLASS POWDERS 

SILVER CRYSTALS 

FLOOR BLEACH POWDERS 
SILVER POLISHES 
SWEEPING COMPOUNDS 
HAMPOO 

FIRE EXTINGUISHER REFIL! 
LIQUID HAND SOAPS 
CESSPOOL CLEANER 


SEPTIC TANK CONDITIONE] 
LY SEWER CONDITIO?) 


+-lD WEED |] I 
LGAEGONE LIQUID 
ROOF COATING 
BAKELITE VARNISHES 
GYM FINISHES 
PASTE OR LIQUID WAXES 
FURNITURE VARNISHES 
ODORLESS BACTERIOCIDE 
PINE DISINFECTANTS 
COAL TAR DISINFECTANTS 
PINE FLOOI!I SOAPS 
WATER TREATMENT CHEMICALS 
AND DOZENS OF OTHERS 


AT THE CONVENTIONS, BE SURE TO SEE FOR YOURSELF WHY AMERICA’S MOST SUCCESSFU 


RESORT MEN COUNT ON US 
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Hundreds of Children's Camps 
are wedded to CAMP! 


t’s more than love... . 
it’s chemical 
attraction! 


— 








CHECK THIS LIST FOR FREE 
TIPS AND LITERATURE. 
NO OBLIGATION. 








CESSPOOLS AND SEPTIC TANKS ROOM,MS—BUNKS—SLEEPING QUARTERS 
C¢ oO 
~ Conditions ynditi _ 
I : 
Need eanll | Tt une tt ‘ 
Have ( I ~~ NV drall { } " , 7 Toile . 
Cy i il i qd Br tli cS ap 
FLOOR SANITATION 
POILET AND SHOWER ROOMIS Conditions 
I + ly ** » } ata ‘a | r, = 4 
Conditions Cit Lu Imbedde | rea 
Need quicker Sh uid int a 
A rii¢ ( LOO Floo! POC UITE m ppin method sweepins com- 
; ,° ? rr? . ~ : 
Wao! Vaiil Aid Need varnishin pound 
Need better anl- Yellow o1iet OW 1 : 
tation More safety factor SWIMMING POOL—BATHING FACILITIES 
LAKE 
. Conditions 
GARBAGE DISPOSAL . an | . 
Al ak Weed lll ia@Ke 
Conditions Moor chlorination Pos i need 
Flies Need new screened Water dor not paintin 
Oaors unit ive té 
setter disposal Better garbage can alii i 
| , aciinanis DRINKING WATER 
l qj atl a Ph 
needs Conditions 
Rats and micé 
Hard water Wate! 
Poor chlorina 
KITCHEN AND DISH WASHING Sulphur in wate! 
Conditions POISON WEED CONTROI 
Spotted floor Dishwashin Conditions 
Film on dishe: machine full of Poison iv’ P 
ana Lass ilImneé Px ison ak 
F'lie: Dishes stained — : - , -_ 
Silver tarnished INSECT AND RODENT CONTROI 
Conditions 
Flies and mosquli- Moles 
MESS-HALL OR DINING ROOM toes Squirrel 
Conditions Mice or rat Bats 
Chairs and tables Poor cleanin roaches 
need varnishin: methods _ . 
Dirty floors Require revamp- MISCELLANEOUS 
Flies and mosqul it of seatins Conditions 
toes arrangement Poor tennis -¢ rt Stable sanitation 
I ( ead ir- Re Ol O 
nishin li Dusty roads 





L CAMP AND 


LOOK FOR US AT YOUR LOCAL AND NATIONAL CONVENTION 


San Francisco. Portland, Oregon 


WAREHOUSES 
CAMP CHEMICAL CO., Inc. wow York, Chicags, Lae. Angelo 
© 


2nd Avenue and 13th Street 
Cable Address: CAMPCHEMIC, N. Y. 


Brooklyn 15, N. Y. OFFICES, REPRESENTATIVES, OR 


: DISTRIBUTORS 
HYacinth 9-1000 PRINCIPAL CITIES 


[IN a8 
WORLD'S LARGEST MANUFACTURERS OF SANITATION CHEMICALS—SPECIALIZING IN THE CAMPING AND RESORT FIELDS 


oe vre. 
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AFTER TAPS 


Kneou “age 


EKaeh to do “His Best’ 


the tune when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a bette) 
day, and think about the opportunities 
missed —of{ this wonderful 


— seized and 


thing called camping. 


a 


By Ellen Easley 


| ANY CAMPS have a custom of giving some kind 
| of award at the end of the season to the “best 
camper. This and its bad. But, 


good points will be enhanced, if the custom can be ac- 


has its good points 
companied by a spirit within camp that makes each 
camper aware that in the race for the prize it is more 
important to do “his best” than to be “the best.” 

Certainly this is a competitive society. We are con- 
stantly competing with someone. The human kind oi 
competition apparently does not extend to the rest o! 
nature. Flowers do not become neurotic when they 
cannot bloom brighter than their neighbors. Birds do 
not work like fury to build a bigger and finer nest 
than the one in the next tree. But man is definitely a 
competitive animal. 


Recognition, Awards 


At school we have cheer leaders, drum majors, foot- 
ball champions, valedictorians, etc. In Hollywood there 
are “Oscars” for the best performances. In literature 
Pulitzer prizes, and in science they get 


people get 
But we shouldn't 


Nobel prizes for being “the best.” 
forget that for every person who achieves enough to 
be called “the best” in any field there are also thou- 
sands of also-rans. The satisfaction of being “the best” 
comes to a very small number of individuals. 
Therefore, it would seem that the master plan for 
the world must contain a kind of satisfaction which is 
more accessible to all than the satisfaction of becoming 
“the best.” It could be the satisfaction each man can 


34 


[here are hurdles to 


Many 
“the 


prevent 


‘in from doing “his best.” 
becomes best. but 


Can 


be jumped before a 
obstacle in the 


person 
no outward world one 
from doing “his best.” 

We will do our campers 
them with the philosophy that it is more important to 


than to be “the best.” 


yreat favor if we equip 


do ~ your best 
“Blind Weaver” 


Such ts the poem of the “Blind 
Weaver,” by an anonymous autho! 
“A blind boy stood beside a loom. 


Lo and iro 


philosophy in the 


And wove a fabric 
Beneath his firm and steady touch 

He made the busy shuttle go 

And oft the teacher passed that Way 

And gave the colors, thread by thread, 
But to the boy, the pattern fair 

Was all unseen its hues were dead 
“How can you weave?” we, pitying, cried: 
[he blind boy smiled, “I do my) best! 

| make the fabric firm and strong. 

And one who sees does all the rest.” 

Oh, happy thought! Beside Life’s loom 
We blindly strive our best to do. 

And He who marked the pattern out 

And holds the threads, will make it true.” 


Miss Easley ts assistant director of Camp Waldemar 


Hunt, 


Texas. 
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CAMPERS GO OVERBOARD 
for CANADA DRY 


Ready-to-Use* Beverage Bases 















BEVERAGES / & 


¥ 





Save money on paper 
cup requirements 


pursele t0 — Eastern Price per M—$5.81 


Treat Y' 7 Western States—$6.07 
@ Assured Acceptance Onange 


e Economical Purchasing C 












e Guaranteed Quality C 


e Simplified Preparation lOMW0fL — Time 


Just mix | plus 5 plain water! 










CANADA DRY GINGER ALE, INC. 
No additional Pr . 100 Park Avenue, New York City 

sugar required. - 22% . My a cA Phone: LExington 2-4300 
= 
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Not always. An overcrowded boat can be 
dangerous. 

Even though all the safety rules may be fol- 
lowed at your camp, accidents can happen 
and campers do get sick. You can prepare for 
emergencies by providing all your campers 
with Continental’s Camp-Guard medical 
expense insurance. There’s safety in Camp- 
Guard. 


Camp-Guard 
is nationally 


advertised in 


It’s also a good rule to let parents know you 
care enough about the welfare of their chil- 
dren to provide them with the best there is in 
accident and health coverage. The Camp- 
Guard Seal of Approval can do this for you. 
Why not ask your insurance agent or broker 
to explain how you can use the Camp-Guard 
Seal on all your promotional material? 
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| this CAMP is PROTECTED 





a (“fA DA AIYV ACCIDENT ond SICKNESS 
arenis Gg . ee Ne WEE OPE eC - —<—<“INSURANCE 





A MEMBER OF THE CONTINENTAL-NATIONAL GROUP 


miicawdaQ > . 


. EAST, TORONTO, ONTARIO 


; : > & . 1 ; 
riviot< i Bae > Utti eEegete Pam rut 


CANADIAN HEAD OFFICE: 





